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NONTRADITIONAL GRADS DON’T EARN LESS THAN 
TRADITIONAL GRADS
Is it ever too late to go back to college? Of course not, which is 
why many colleges and universities are seeing an increase in the 
number of older adults enrolling. Although younger, traditional 
students will earn more money throughout their lifetime, 
graduating college later in life does not hamper income, says a 
recent Gallup report.

Nontraditional students’ (over 25 years old) incomes 
mirror the incomes of traditional students who graduate before 
turning 25. Forty-nine percent of traditional students and 50 
percent of nontraditional students make $24,000 to less than 
$90,000 after graduating college. And, 13 percent of both 
traditional and nontraditional students make $90,000 to less 
than $180,000.

“Still,” says the report, “traditional graduates likely enjoy 
higher lifetime earnings because they reap the economic benefits 
of a college degree for a longer period of time. But in terms of 
current income, the two groups are equal.”

The bottom line? The earlier students attend college, the 
better. The study suggests traditional students will ultimately get 
the best return on investment. But if done correctly, nontraditional 
students would benefit from going to college and graduating 
instead of not attending at all. They’ll enjoy similar earnings as 
traditional students, and it may boost their well being. 

STUDY: PUT DOWN CELL UNLESS YOU WANT TO 
STRESS OUT EVEN MORE
When stressed with finals, group projects, presentations, etc., 
college students might feel inclined to whip out their phones 
and get their minds off of whatever is freaking them out. They 
text a friend, chat with mom, play games or browse through 
social media.

However, a new study from Kent State University suggests 
students should perhaps put their phones down, unless they 
want to become uptight and stress out even more. 

According to Ohio.com, researchers examined 450 college 
students’ cell phone habits, personalities and daily leisure 
activities. About 25 percent averaged more than 10 hours on 
their phones, and those who did “are more prone to boredom 

and don’t have the social skills to entertain themselves with 
other activities.” These heavy users also experienced significantly 
more leisure distress than others. 

So instead of reaching for your phone, it might be better for 
your physical and mental health if you found a different way to 
escape from your daily pressures

MORE STATES CONSIDERING ‘YES MEANS YES’ 
STANDARD AT COLLEGES
California Gov. Jerry Brown signed the “Yes Means Yes” bill 
in September, which requires colleges in the state to adopt an 
“affirmed consent” standard in their sexual assault investigations. 
If they fail to do so, the government can withhold state funds for 
student financial aid. 

The State University of New York system had to adopt a 
similar standard, and now New Jersey is the next state that might 
follow suit. Democratic Senator Jim Beach introduced the law 
that would force colleges to investigate whether or not both 
parties clearly consented to sex in assault allegations.

“It will create a more supportive environment and get 
rid of the notion that victims must have verbally protested or 
physically resisted in order to have suffered a sexual assault,” said 
Beach in a statement. 

New Hampshire lawmakers are also considering 
introducing this standard. 

NEW STUDY FINDS MOST COLLEGE STUDENTS 
DON’T GRADUATE ON TIME
Think most college students graduate in four years? Think again.

A recent report by Complete College America, called “The 
Four-Year Myth,” found that the vast majority of public college 
students do not graduate on time. Instead, many are graduating 
on a six-year time frame. And those who attend a two-year 
community college are looking at a three-year time frame. 

According to the report, a majority of public colleges 
graduate less than 50 percent of their full-time students in 
four years. At most four-year public colleges, only 19 percent 
graduate on time. Meanwhile, only 5 percent of those working 
towards a two-year associate degree graduate on time. 

Not only is more time on campus an annoying burden for 

students, but it costs families money. “As lifetime savings are 
depleted and financial aid packages run out, the extra time on 
campus means even more debt,” reads the report. Students can 
face nearly $9,000 extra in tuition at a four-year institution and 
$3,000 extra at a two-year school. 

Many factors can contribute to a student not graduating 
on time, including excessive degree requirements, students not 
taking the credits necessary to graduate and students wasting 
too much time exploring the course catalog. When an academic 
adviser is unavailable, students are left to make uniformed 
decisions. Also, 1.7 million students start college in remediation, 
but only one in 10 remedial students graduate. 

To get students to graduate on time, the reports suggests a 
Guided Pathway to Success (GPS) system where “students make 
choices of ‘packaged deal’ majors, not random courses.” Too 
much freedom and choice could result in students not doing 
what they’re supposed to be doing to complete college in a 
timely manner. 

EARLY-BIRD STUDENTS GET BETTER EDUCATION,
SAYS STUDY
If you’re a college student and consider yourself a night owl, 
you might want to contemplate becoming a morning person. 
According to a recent study, self-described morning people spend 
more time studying and have better study habits.

The National Survey of Student Engagement asked 5,420 
students at 57 colleges about their sleeping habits. Here’s what 
they found:

-Twelve percent said they were early birds; 11 percent said 
they were night owls

-Fifty-two percent of early birds study for at least 15 hours 
a week.

-Thirty-eight percent of night owls study for at least 15 
hours a week.

-Early birds said their classes were more demanding, rigorous 
and required critical thinking skills.

So, instead of signing up for afternoon classes spring 
semester, perhaps you should consider enrolling in a few of 8 a.m. 
classes. Yeah, it sounds torturous, but it might actually benefit you 
in the long run.

NEWS&VIEWS
The Latest from L.A. and Beyond    BY CAMPUS CIRCLE STAFF

NEWS

A student at Kennesaw State University, photographed here in February 2014. HYOSUB SHIN/ATLANTA JOURNAL-CONSTITUTION/TNS
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COLLEGE CENTRAL

WASHINGTON — The University of Virginia is now at the 
center of the growing debate over campus sexual assault.

A searing account in Rolling Stone of the gang rape of a 
freshman at a fraternity party in 2012 has triggered a firestorm 
of criticism at officials at the prestigious Charlottesville school 
founded by Thomas Jefferson.

University President Teresa Sullivan might have been 
speaking for many of her peers when she said, “This will require 
institutional change, cultural change and legislative change, and 
it will not be easy.”

In the debate over campus sexual assault, the roles are 
pretty well defined and the loudest voices belong to women. The 
numbers tell the story: Nearly 1 in 5 women have been raped 
in their lifetimes, according to a January White House report; 
among men, nearly 1 in 71.

“Most victims know their assailants,” according to the 
report, and 98 percent of perpetrators are men.

Some colleges and universities are working to change the 
culture that Sullivan refers to, by finding new ways to engage all 
students — men, in particular — in an attempt to end sexual 
assault.

At the University of North Carolina, Chapel Hill, programs 
such as the school’s “One Act” bystander intervention and 
“Men’s Project” are identifying and working with different 
groups on campus.

“The Men’s Project is a group that actively explores issues 
related to masculinity, privilege, and how that all plays into 
creating a community that is violence-free,” said Christi Hurt, 
assistant vice chancellor and chief of staff in the student affairs 
office.

UNC-Chapel Hill is one of many schools that the U.S. 
Department of Education’s Office for Civil Rights is investigating 
for potential violations of Title IX, a law that prevents sex 
discrimination in schools.

Recruiting men to join a campus anti-sexual-assault group 
isn’t always easy. Concerned students at the George Washington 
University in the nation’s capital are finding that not everyone 
is receptive to the kind of training that could help fight the 
problem.

“It’s not an easy conversation to have,” said junior Ross 
Berry, the head of finance for the campus group Students 
Against Sexual Assault. “But just by being here we’re trying to 
keep asserting that this conversation needs to be had.”

In September, President Barack Obama announced “It’s 
On Us,” a national campaign to end campus sexual assault. It 
came as schools across the country said they were trying to reach 
out to their campus communities and spread the responsibility 
to others, such as athletic groups, fraternities and LGBT 
organizations.

Texas State University student Elliot Ives is part of a group 
that trains men to lead discussions on topics related to violence, 
including sexual assault. Ives said it is sometimes a tough job.

“Especially if we’re doing a presentation for a fraternity or a 
sports team, there can sometimes be some active resistance,” Ives 
said. “And yet even in those groups you can have a lot of people 
who are very receptive, even if they’re quieter because they feel 
like they’ve got to appeal to to their peers.”

Texas State, in San Marcos, is one of many universities 
using techniques to try to get men involved in the movement 
to end the problem. But sexual-assault prevention doesn’t come 
in a one-size-fits-all solution for the vastly different colleges and 
universities around the country.

At Kansas State University in Manhattan, which also is 
being scrutinized for Title IX violations, school officials hope 
that men in student government will lead the effort to persuade 
members of their gender to get involved, said Jessica Haymaker, 
one of the coordinators of the school’s Center for Advocacy, 
Response and Education office.

“We’re kind of using that positive role-model stance of 
there are men who will be active and visible on our campaign, 
and hoping that helps bridge some barriers and perceptions 
about who can be a part of this conversation,” Haymaker said.

The university has even changed the name of the 
organization responsible for handling sexual-assault-prevention 
education and services, from the Women’s Center to the Center 
for Advocacy, Response and Education. The Women’s Center 
had received feedback that the name made some think they 
couldn’t access the office, said Jenna Tripodi, another of the 

center’s coordinators.
Like many universities that agreed to join the It’s On Us 

campaign, Kansas State also plans to highlight and expand its 
bystander-intervention training, Haymaker said, a strategy 
touted by the Obama administration and some students as a 
way to get men to talk about the sensitive subject.

One international fraternity, Delta Chi, found a way to 
engage its men-only group in the conversation about sexual 
assault when the director of Student Organizations and 
Leadership at Sacramento State University decided to draft the 
legislation for the fraternity, to which he used to belong.

“We took it a step forward and really clarified how we felt 
about these issues,” said Tom Carroll, who also volunteers for 
Delta Chi.

Carroll worked with an administrator from the University 
of Miami on the legislation, and then Delta Chi chapters across 
the country discussed the resolution. The president of the 
Sacramento State chapter, Prestley Ateh, said he thought the 
resolution would help the members talk about preventing sexual 
assault.

“I think it makes it easier, because we know how our 
fraternity stands against the issue,” Ateh said.

Other schools have tried to implement men-centered 
groups in order to encourage them to get involved, with varying 
degrees of success.

At Texas State University, the group Men Against Violence 
was created in 1997, said Ives, a junior who’s the organization’s 
treasurer. It offers presentations on various topics to campus 
groups and classes and during freshman orientation. While it’s 
inclusive of all genders, Ives said male presenters were able to 
relate to other men and help them feel more comfortable.

“When it’s presented by women, male students can often 
not pay as much attention, or be more disrespectful or just 
be more aggressive against it,” Ives said. “Whereas if men are 
presenting, it doesn’t so much seem like they are being attacked.”

©2014 McClatchy Washington Bureau
Visit the McClatchy Washington Bureau at www.mcclatchydc.com
Distributed by Tribune Content Agency, LLC

CULTURE 
CHANGE IS 
CENTRAL TO 
STOPPING 
CAMPUS 
SEXUAL 
ASSAULT
BY SAMANTHA EHLINGER
MCCLATCHY WASHINGTON BUREAU
TRIBUNE NEWS SERVICE

TRAVIS LONG/RALEIGH NEWS & OBSERVER/TRIBUNE NEWS SERVICE

In 2013, a female UNC student (center) was charged for speaking out about alleged sexual abuse.

http://www.campuscircle.com
http://www.mcclatchydc.com
http://www.tribunecontentagency.com
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COLLEGE CENTRAL

THE NUMBER OF U.S. COLLEGE STUDENTS FROM 
OVERSEAS has skyrocketed in recent years, with more than 
886,000 studying on American campuses this past academic 
year -- an all-time high and more than double the number of 
foreign students 20 years ago.

At a time when many states have squeezed funding for 
higher education, international students are highly sought after 
because they pay higher tuition than U.S. students. In some 
states, as much as 10 percent of college students come from 
overseas. But other states have far fewer, leaving schools there 
at a financial and educational disadvantage in an increasingly 
global and competitive higher education field.

California, New York, Texas and Massachusetts top the list 
of states with the most international students. Alaska, Wyoming, 
Maine and Vermont have the least.

But in terms of percentage of total enrollment, a different 
picture emerges. Washington, D.C., Massachusetts and New 
York have the highest shares. But the next four are Delaware, 
Washington, Rhode Island and Indiana, each with 6 percent or 
more of their college students from abroad. On the other end, 
Maine, Mississippi, Alaska and West Virginia have the smallest 
shares at under 2 percent.

Amid the uneven growth, state policymakers and school 
administrators have gotten involved. In some cases, states now 
oversee international recruitment efforts. Some states are trying 
to tie state funding to efforts to boost in-state enrollment. In 
others, officials have questioned whether schools -- especially 
large, public universities -- are focusing on international 
students at the expense of in-state students.

The result of the competing interests and global trend 
is that higher education in the U.S. is no longer a domestic 
concern, but one that is playing on an international stage. Few 
see the trend subsiding soon. Many say colleges and universities 
will end up better for it.

“Higher education admissions are based on merit, and 
they’ve always been based on merit. Now the talent pool is 
just much wider,” said Peggy Blumenthal, senior counselor to 
the president of the Institute of International Education (IIE), 
which released a study on global higher education last week. 
“The fact is that the rest of the class is advantaged by having the 
smartest kids in the world.”

A Coordinated Effort
There are many reasons states and universities have sought 

international students. But one is a simple matter of finances: 
Unlike in-state students who often pay a partially subsidized 
lower rate at public schools, or even out-of-state students who 
often qualify for financial aid, many international students pay 
the full cost of their education. In some cases, international 
students pay more than double the cost of instruction.

The difference in payment-per-student has become all 
the more important as states have cut overall higher education 
funding in recent years. In response, schools have turned abroad 
to make up the difference.

“Everybody first and foremost looks to the financial 
dimension,” said Mike Reilly, executive director of the American 
Association of Collegiate Registrars and Admissions Officers. 
“You see far more institutions getting in the enterprise of 

actively seeking international students.”
One unexpectedly strong performer in the campaign, 

experts say, has been Washington state, where higher education 
spending per student has been cut nearly 28 percent since fiscal 
year 2008, according to an analysis by the Center on Budget and 
Policy Priorities (CBPP).

The state lacks a globally renowned university like those in, 
say, California, New York or Massachusetts. But the University 
of Washington has become a destination, especially for students 
from Asia. Unlike in other states, Washington’s community 
colleges also are aggressively playing the international recruiting 
game, according to Reilly.

The result is that 7 percent of Washington’s overall college 
population comes from abroad, the fifth-highest share among 
the states and the District of Columbia.

About 10 percent of the college students in Massachusetts 
are international students, in large part attracted by world-
renowned schools such as Harvard and MIT. But the University 
of Massachusetts Lowell is another heavy international recruiter. 
The state has seen its own share of higher education cuts as well: 
more than 36 percent since fiscal year 2008, according to CBPP.

Since 2011, the number of international undergraduates 
at the school has grown by 38 percent, while the number 
of international graduate students has grown 23 percent. 
Meanwhile, overall enrollment has increased 28 percent.

“Higher education is one of our main industries in our 
state,” said Kathryn Carter, the school’s vice provost for graduate 
and international affairs and strategy. “Our domestic students 
have to go out there and deal with a global population,” she 
added. “We’re trying to do everything that we can to give them a 
global experience as soon as possible.”

Making Up for Disadvantages
Other states, though, don’t have the inherent advantages 

of Massachusetts, the District, New York or others when it 
comes to international students. To make up for that, they use a 
range of strategies to attract interest. Many send representatives 
to recruiting fairs abroad. Others establish relationships with 
schools and professors in other countries, offering a way for 
students elsewhere to be exposed to schools in the U.S. before 
they ever consider moving here.

Still, whether it’s a matter of economy, geography or 
institutional variations where schools in certain states are simply 
more attractive overseas than others, some states haven’t shared 
in the growth of international students.

West Virginia is one of them. Just 1.7 percent of its higher 
education students are international. While 14 states saw growth 
in international students increase by 10 percent or more from 
the 2012-2013 to 2013-2014 school years, according to IIE, West 
Virginia’s growth was just 1.9 percent.

About a year ago, West Virginia set out to change that 
trend. The state is one of the few to coordinate international 
outreach at the state level, combining efforts of all its public 
colleges to meet a goal of “internationalizing” its campuses, said 
Clark Egnor, the state’s Higher Education Policy Commission’s 
director of international programs, an office created last year.

“In a state that’s as homogenous as West Virginia, having 
international students on a campus is very visible,” said 

Egnor. “The campuses want that diversity, and they want that 
international diversity.”

The recruitment effort has filtered into other international 
outreach campaigns the state has undertaken as well, especially 
as state officials have taken an interest in growing international 
enrollment, Egnor said.

The state has a formal relationship with the largest coal-
producing province in China, thanks to their shared interest 
in developing the fossil fuel. Just recently, West Virginia moved 
to expand that partnership to include educational exchange, 
something the state hopes will boost enrollment.

“These numbers are important,” he said. Boosting 
international profile and recruiting overseas is often seen as a 
way to improve the overall image of a state and its schools. “A 
lot of the political leaders, they want to look at this stuff,” Egnor 
said.

Pushback at Home
But the increase in international students hasn’t met with 

universal acclaim.
The most common worry, education experts say, is that a 

focus by public colleges on international students will come at 
the expense of in-state students. That’s especially true when the 
concern is over the large, public universities that are some of 
the most attractive abroad, namely research destinations like the 
University of Illinois at Urbana-Champaign, Purdue University, 
Arizona State University and Michigan State University, all 
of which are in the top 10 when it comes to the number of 
international students.

The issue has gotten particular attention in Iowa, where 
public university regents have pushed a plan to send more 
state funding to public colleges in the state that host more in-
state students. Specifically, the Board of Regents adopted this 
year a funding plan that tied 60 percent of state funding to 
resident full-time enrollment. As a guideline, the board said, 
“the highest (though not necessarily the sole) priority for state 
appropriations is to fund the education of resident students.”

That move, some have worried, hurts the University of 
Iowa (where 47 percent of all students were nonresidents last 
fall), compared to the other two public colleges in the state, Iowa 
State University and Northern Iowa University, which had 40 
percent and 11 percent nonresident students, respectively. The 
Iowa City Press-Citizen headlined a story on the change, “Game 
on: Competition for in-state students intensifies.”

The University of Iowa, for its part, has taken it in stride, 
and the full effect of the change might not be known for years.

“The University of Iowa has always been a global 
institution,” said Downing A. Thomas, associate provost and 
dean of international programs. “We actively recruit here in 
Iowa and in targeted areas around the world, and currently have 
over 4,000 students from over 100 countries.”

©2014 Stateline.org
Visit Stateline.org at www.stateline.org
Distributed by Tribune Content Agency, LLC
- See more at: http://www.campuscircle.com/review.
cfm?r=20830&h=More-International-Students-on-Campus-
Especially-in-Some-States#sthash.n4cldDzu.dpuf

AN UNEVEN SURGE
IN INTERNATIONAL 
STUDENTS ON 
CAMPUS
BY JAKE GROVUM
STATELINE.ORG
(TRIBUNE NEWS SERVICE)

Pan Wu, 26, is originally from China and attends Duke University (pictured here in 2013) TED RICHARDSON/TRIBUNE NEWS SERVICE

http://www.stateline.org
http://www.tribunecontentagency.com
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TIFFANY JOHNSON wishes that she could put Heald College 
behind her and get a fresh start elsewhere.

But as one of tens of thousands of students caught up in 
the collapse of Corinthian Colleges Inc., her options are bleak: 
Continue pursuing what she believes will be a worthless cre-
dential, or drop out with nearly $26,000 in debt.

“I feel like I’m just stuck,” said Johnson, 26, a medical as-
sisting student at Heald College-Hayward in the East Bay. “I 
have no choice. I’m going to have to finish.”

Orange County-based Corinthian Colleges is preparing 
to sell off the bulk of its schools amid federal and state inves-
tigations. Meanwhile, students at 85 schools across the coun-
try have been in a months-long limbo as the for-profit college 
company and the U.S. Department of Education sought buyers 
who could ensure a proper transition.

Corinthian and the Education Department announced a 
deal last week that would allow a nonprofit student loan ser-
vicer to purchase 56 of the company’s schools for $24 million. 
Corinthian is still looking to sell more than two dozen other 
schools, most of which are in California.

Many students say they would prefer to start over and have 
their loans forgiven. Advocacy groups question why the Educa-
tion Department hasn’t given students such an option.

“In this entire process, students have had very, very little to 
say about what happens to them,” said Robyn Smith, a former 
deputy attorney general in California who now works with the 
National Consumer Law Center. “I’m sure there are quite a few 
students who want to finish and continue, but quite a few other 
students don’t want to continue at a company that is offering a 
questionable education.”

In a statement, Corinthian spokesman Kent Jenkins said 
the company has worked “closely and effectively” with the Edu-
cation Department. “Our schools have continued to serve our 
students well and without disruption,” he added.

Mushtaq Gunja, chief of staff to the undersecretary at the 
Education Department, said the department was concerned 
that giving students a loan discharge option would have made 
it difficult to find a buyer. He said the department estimated 
potential liabilities of more than $600 million if all students 
chose forgiveness.

In addition, if the department hadn’t stepped in to provide 
a transition, he said many students could have been forced out 

of college before completing their education.
“Those students would have their education and career 

goals yanked from them,” Gunja said.
The arrangement between the Education Department and 

Corinthian grew out of concerns that the company had been 
falsifying job placement rates and other academic data to re-
main accredited. The Education Department in June suspend-
ed Corinthian’s access to federal student aid — nearly 90% of 
the company’s revenue.

That put Corinthian into a cash crunch, leading to a July 
agreement that the company would sell off 85 of its schools and 
wind down operations at 12 others. The Education Department 
has continued to keep Corinthian afloat since then.

Only a small fraction of students had the option to get 
their loans forgiven — those that enrolled during a two-week 
period before the July agreement was announced. The rest of 
the students have continued to pursue degrees, and will contin-
ue under ECMC Group, the nonprofit loan servicer that bought 
a large portfolio of Corinthian’s schools last week.

Corinthian operates under the Everest College, WyoTech 
and Heald brands.

Students like Jeffrey Holman of Indiana, who is pursuing 
an online bachelor’s degree in computer information science at 
Everest, feel trapped.

“They made it look like they just did everybody a big huge 
favor,” said Holman, 52. “But I still don’t understand the favor 
they’ve done. We didn’t get the chance to choose our future.”

Since July, Holman said he has yet to get a straight answer 
from Corinthian employees about the agreement with the Edu-
cation Department.

He got a few boilerplate disclosures in an email. When he 
followed up by phone, Holman said employees told him there 
was nothing to worry about: It was just a routine paperwork 
issue with the federal government.

Since the summer, Holman said, the quality of the edu-
cation has gone downhill. During one week, students had no 
instructor for one of the classes. Delivery of textbooks has been 
disrupted, he said.

Holman had worked as a tree trimmer until he got in-
jured in 2007, limiting his employment options. He decided to 
enroll in an associate’s degree program at Everest in 2010. He 
re-enrolled in a bachelor’s program in 2012, believing that the 

expense was worth the salary he’d make after graduation.
Now he believes it was worth nothing.
“I can’t even look at myself in the mirror in the morning, 

because I feel like a damn fool,” Holman said.
Student advocates have argued that the Education Depart-

ment has ceded too much authority to Corinthian. The com-
pany is allowed to continue recruiting students, and is in charge 
of communicating its financial situation to students.

“They have every financial incentive to do whatever it 
takes to keep students in the school,” said Maggie Thompson, a 
campaign manager for the Center for American Progress who 
runs a program centered around student debt issues. “That’s 
one of the larger problems with this.”

Liann Early, who lives in Lancaster and has been taking 
online paralegal and business classes since May, said she feels 
as if Corinthian employees are operating on a script, never di-
rectly answering questions about the company’s future.

“It’s like I’m wasting my time with them,” said Early, 50. 
“And I’m too old to keep wasting my time.”

Going forward, nearly 40,000 students at 56 schools will 
be transferred to ECMC Group, which has no experience run-
ning higher education institutions.

Gunja said the Education Department is pleased that 
ECMC has pledged to reduce tuition and stop enrolling stu-
dents in programs where there isn’t local demand for such jobs.

“That’s how these career programs should work,” he said. 
“There should be a determination that’s made that the certifi-
cate you get will get you a job. That is not what’s happening with 
some of the institutions in the for-profit industry right now.”

ECMC has also pledged to replace Corinthian’s senior 
management team. That hasn’t given students much confi-
dence.

“When other people start taking over, it gets crazy,” Early 
said. “The problem I’m having is if I go forward, is it going to 
be a legit degree?”

chris.kirkham@latimes.com
Twitter: @c_kirkham

©2014 the Los Angeles Times
Visit the Los Angeles Times at www.latimes.com
Distributed by Tribune Content Agency, LLC

FUTURE 
UNCERTAIN 
FOR STUDENTS 
CAUGHT UP IN 
CORINTHIAN’S 
COLLAPSE

BY CHRIS KIRKHAM
LOS ANGELES TIMES
(TRIBUNE NEWS SERVICE)

The lobby of Everest College in Santa Ana, Calif., on June 24, 2014. Federal regulators moved to shut down Everest’s parent company, Corinthian Colleges, 
in a troubling turn in the for-profit college industry. 

DON BARTLETTI/LOS ANGELES TIMES/MCT
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LOS ANGELES — Buried in the back pages of the Claremont Colleges student newspaper, which 
serves the consortium of five college in California, is a relic from a distant time when Sarah Jessica 
Parker was still on HBO every week and Facebook didn’t exist. There, the student sex column 
thrives, amid a decline of such columns elsewhere.

Once common in the early 2000s, Carrie Bradshaw-style articles have become rarer, especially 
in California. USC, UCLA, and UC Santa Cruz once published weekly articles that focused on 
everything from bondage to simple advice, but all have ceased.

“The full-blown, confessional, first-person story seems like it’s peaked,” said Dan Reimold, a 
professor at St. Joseph’s University in Philadelphia who wrote a book about college sex journalism.

There are several reasons for the decline, Reimold and others say. Many early columnists used 
HBO’s “Sex in the City” as a template, and as the franchise faded from screens, sex columnists did, too. 
Recently, college sexual assault and rape have  become hot-button topics, and some undergraduates 
say that they are reluctant to take a seemingly frivolous approach to a sensitive topic.

Students also are becoming more aware of their digital footprint and are afraid the first thing 
that will come up when potential future employers Google their name is a graphic description of 
their sex lives.

Editors at USC’s Daily Trojan recently considered reviving the sex column but found few 
candidates, said Euno Lee, the paper’s editor in chief. “There’s definitely a PR concern,” said Lee, who 
added that he gets requests from alumni who ask him to remove stories they wrote as undergraduates 
from the paper’s website. (Daily Trojan editors have a policy of not taking stories down.)

Accounts of students’ sexual escapades are still popular on many campuses. The Daily 
Californian’s weekly Sex on Tuesday column is one of the most well-read features at UC Berkeley. 
One columnist’s recounting of her encounters in the library stacks and other academic buildings 
drew nearly 200,000 page views.

Reimold said he has never heard of a former sex columnist’s career being harmed by their past; 
rather, some have gone on to other high-profile entertainment or media jobs, including writing for 
the TV show “Gossip Girl.”

Elspeth Keller Scott, who wrote a sex and dating column for USC’s Daily Trojan and now writes 
screenplays, said her columns have never come up in her professional life.

But Keller Scott said she rarely wrote about intimate details. “It was never about what I did last 
night,” she said.

Lara Lowenstein wrote a sex column for the Daily Bruin for two years in the mid-2000s and was 
concerned that it would come up when she was applying for jobs or to graduate school. But it was 
never an issue, so “that worry seems to have been unfounded,” said Lowenstein, who is working on 
her doctorate in economics at Brandeis University in Boston.

One reason the Claremont Colleges’ sex column may have had such a long run, dating back 
almost a decade, is that the feature has always been anonymous.

Editors go to great lengths to protect the columnists’ identities. Their names aren’t included in a 
staff directory, only their phone numbers. Columnists are invited to the paper’s parties, but they don’t 
have to reveal themselves and often just say that they are contributors “Maybe three people on staff 
know” who it is, said Caroline Bowman, the paper’s editor in chief.

This year’s columnist applied for the job and initially wanted to use her real name. Editors 
convinced her not to, so she uses a pen name that rhymes with a sex act.

Remaining anonymous “makes it easier for me to express myself,” she said, “and it won’t come 
back to bite me in the future.”

Administrators at the Claremont Colleges have never protested any columns, but other schools 
have threatened to stop advertising over sexual content. Central New Mexico Community College 
closed its newspaper last year after administrators said one edition that was devoted to sex was 
offensive and pulled papers from racks, according to media reports, only to return them a day later.

©2014 Los Angeles Times
Visit the Los Angeles Times at www.latimes.com
Distributed by Tribune Content Agency, LLC

JUDGING STRICTLY FROM THE TITLE, it might seem safe to assume that The Hobbit: The Battle 
of the Five Armies, the concluding installment in Peter Jackson’s latest trilogy of films based on the 
writing of J.R.R. Tolkien, would arrive as something of a war film, Middle-earth style.

But Jackson insists that the blockbuster fantasy, which opens in theaters Dec. 17, is far more 
interested in charting the descent of proud dwarf Thorin Oakenshield (Richard Armitage) into a 
crippling madness than it is in conjuring images of battlefield brutality.

“It’s very much like a thriller. That’s the tone of it,” Jackson said, speaking by phone from New 
Zealand, where he was in the final throes of completing the film. “I’m not letting that tone go for a 
second. It gives me a chance to feel like I’m making a different movie, not something that has the 
familiar elements that we’ve had in the past.”

The knotty pathways of Middle-earth have become a second home to Jackson, 53, who has 
spent more than a decade bringing the faraway land to life on the screen with his Lord of the Rings 
films and the Hobbit movies, earning critical acclaim and an outsized cinematic reputation along 
the way.

The final Hobbit installment, The Battle of the Five Armies, represents the culmination of a 
life’s work in a certain way.

Centering on the concluding portion of Tolkien’s landmark 1937 youth novel, the story picks 
up where last year’s The Hobbit: The Desolation of Smaug ends, with dwarf king Thorin (Armitage) 
and company, accompanied by Martin Freeman’s good-natured hobbit, Bilbo Baggins, having 
reclaimed the treasure of their lost homeland Erebor from the evil dragon (Benedict Cumberbatch).

A vengeful Smaug heads to Lake-town to decimate the nearby village of Men, and the 
destruction the dragon causes leaves the townspeople insisting upon recompense from the dwarfs 
who disturbed his resting place, setting into motion the conflict that will grow to include the 
armies of the title.

Completing the third Hobbit movie, Jackson said he is in sprightly stride. He’s spent much of 
the year focused on editing the movie and completing the visual effects — the last stretch of actual 
filming having taken place over the course of about five weeks last year.

“I found my rhythm in a way,” he said. “I understood where we were going with these 
characters. We weren’t discovering it along the way. We started out doing a little bit of that in the 
beginning. We now knew who everyone was and what they represented and could really kind of 
crank it up. The making of it felt very different to me than the other ones.”

As they did with Smaug, Jackson and his writing partners Fran Walsh and Philippa Boyens 
again took liberties with the original story — in this case, giving the human character Bard the 
Bowman, played by Luke Evans, a more substantial role in the story (for Smaug, they invented a 
new character, the warrior elf Tauriel, played by Evangeline Lilly).

“Bard is a blank page in terms of what he could be in a movie like this because Tolkien doesn’t 
really describe him too much in depth in the book of The Hobbit,” Jackson said. “We wanted to give 
Bard a deeper role than that.... He’s the counterpoint to Thorin, really.

“On one side of it you’ve got this dwarf descending into madness and on the other hand this 
human being who has to hold his people together and confront Thorin. He is the guy who has to 
try to manage what’s happening and carry all the humanity that Thorin has lost.”

In an interview late last year, Armitage praised Jackson’s technique as a director, saying, “very, 
very rarely did Peter tell me something I didn’t agree with, and if I didn’t agree with him, it was 
usually because I was wrong. He changed me as an actor because of the way he guided me as a 
director.... He made me fight like I’ve never fought before.”

Despite staging a monumental war among hostile tribes of creatures and guiding the story 
lines of dozens of characters to their conclusion, Jackson said he’s made an effort to keep the film 
from feeling ponderous or overly long — some nine weeks away from finishing his cut of Five 
Armies, the director said he expected it to be the shortest of his six Tolkien movies.

“It’s very snappy, it’s got very short scenes, it whizzes along,” said Jackson, who already 
has begun writing scripts with Walsh for projects that have nothing to do with hobbits, orcs or 
goblins. “The other five Tolkien movies have all had journeys...This movie, there ain’t no traveling. 
Everybody’s exactly where they need to be.

“They’re fulfilling a plan that’s been in effect for two other movies now,” he added. “Everything 
was designed to pay off in this third movie. It will be interesting to see how people respond to it.”
gina.mcintyre@latimes.com

©2014 Los Angeles Times
Visit the Los Angeles Times at www.latimes.com
Distributed by MCT Information Services

FADING ELSEWHERE, SEX COLUMN THRIVES AT 
CLAREMONT COLLEGES NEWSPAPER

BY JASON SONG LOS ANGELES TIMES (TRIBUNE NEWS SERVICE)
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MUSIC: INTERVIEW

ABOUT FIVE YEARS AGO, English recording artist Victoria 
Hesketh (known as Little Boots) was a pop princess superstar 
in the making. With her golden blonde hair and porcelain-like 
skin paired with her light, dreamy vocals, she was fit to become 
a major label’s pop dream. And for a while, she was. Little 
Boots released her debut studio album, Hands, on 679/Atlantic 
Records in 2009, and it was a chart-topping success. Mixing 
electro pop beats, heavy synths and even disco, Hands’ catchy 
songs were mostly about relationships, going out and dancing—
songs pop music lovers had “Stuck On Repeat” and sought when 
they needed a little “Remedy” for those dull, unexciting days. 
Soon after, Little Boots was wearing sparkly, metallic dresses as 
she sang in her music videos. She embodied the persona of a 
sultry model inside Vogue and on the cover of other magazines. 
And, despite being “New in Town,” she was meeting and hanging 
out with music industry superstars like Kanye West and Katy 
Perry. Little Boots hit stardom and was quickly becoming the 
U.K.’s Lady Gaga.

However, by 2013, she had enough. In an editorial piece for 
the Sunday Times, Little Boots exposed the harsh truths about 
being in the pop music industry. Pop Life: Managed by the Suits, 
Ordered How to Look, Controlled was the headline. “The songs I 
was writing [in summer 2010] were awful and I worked myself 
into a bit of a hole. I didn’t know what the label bosses wanted 
and they had even less of an idea,” she wrote. “After a while, I 
thought, This is stupid, it’s a toxic relationship that has run its 
course.” 

And so, Little Boots did perhaps the most daring and 
scariest thing an artist can do: she created her own a label. It’s 
called On Repeat Records. 

As her own boss, she has freedom, responsibility and 
control over her music and creativity. “It’s kind of amazing and 
scary at the same time!” laughed Little Boots in a recent phone 

interview. “I didn’t know how to run a business until a year ago, 
and now I have to make all these decisions, and it’s scary…You 
have to be really confident and believe in yourself.”

Her confidence seems to be unwavering. The same year 
she founded On Repeat, Little Boots released her second studio 
album Nocturnes, building upon the dance-driven sound she 
explored on Hands by adding a heavy sprinkling of authentic 
indie pop charm. It lacked the dance pop-addictiveness found 
on her debut, but it set her apart from other radio pop divas 
such as Gaga. But, Little Boots pushes herself even further with 
her latest EP Business Pleasure, which is available now. 

She explained the EP is about doing what she loves, which 
happens to be her business. “I drew a lot of inspiration from 
the journey I’ve been on, from being on a major label, high 
pop thing to being something more independent and being my 
own boss,” said Little Boots. This inspiration is palpable, as the 
album’s themes of female empowerment and today’s hyperactive 
culture are quite evident in just the four hypnotic songs.

In the title track’s chorus, the songstress croons, I’m not 
your girl in the machine…I won’t give up on my daydream. On 
the EP’s closer, “Pretty Tough,” she asks the listeners, If I was so 
innocent, would I be a prisoner? and quickly lets them know that’s 
not quite the case: You think I’m pretty, well I can be pretty tough. 
Push me a little, I can get a little rough. Little Boots has described 
herself as a feminist (“I definitely am a feminist,” she told me. 
“It’s trendy at the moment, but it’s something I’ve always been 
interested in and supported and explored and read about”), 
and with these lyrics, one could easily argue Business Pleasure is 
about girl power. 

But then there’s the EP’s first single “Taste It,” a simple track 
with an equally simple yet powerful music video. Transitioning 
away from Business Pleasure’s girls-on-top ode, the song is 
instead a commentary on people’s addictions, including plastic 

surgery, diamonds, pills, food—anything and everything. You’ve 
fallen under the spell. It’s all, all that you wanted and more. 
Glittering out till it falls. Walking this way to your call, sings Little 
Boots in her airy voice. Colorful images of juicy cheeseburgers, 
credit cards and human beings packaged as meat slowly scroll 
across the screen. The British singer was the creative director 
behind this conceptually original video.

“I’m like a big Pinterest person, and I started pinning those 
images,” shared Little Boots. “It started to be a conveyor belt, like 
a commentary on all these things that were body image, success, 
money, drugs or whatever it is.” She also added, “It’s not taking 
itself too seriously; it’s a pop song.”

This is a key point for Little Boots fans to remember as the 
singer continues on her journey. Sure, her hair might be shorter 
and more blunt, and she’s rocking a simple power suit instead 
of fancy, glittery, couture-esque costumes on her EP cover. And 
her most recent songs aren’t exactly tunes you’ll dance the night 
away to at the club. However, Little Boots is still Little Boots. 
She’s still a pop singer; she’s just changing her image and sound. 
We’ve seen Taylor Swift make an incredible leap from country-
pop to ‘80s-inspired sugary pop this year with 1989, and even 
Lady Gaga did the unimaginable and evolved this year with 
her duets jazz album, Cheek to Cheek, featuring Tony Bennett. 
Although some critics and fans may be disappointed by these 
stars’ transformations, that’s just the way it is in the pop industry 
and in the music industry as a whole. Artists must keep evolving.

“One person liked me being the U.K. Lady Gaga and 
another hated me being the U.K. Lady Gaga…It’s like, you’re 
never going to please everybody,” expressed Little Boots. “So I’ve 
just got to be true to myself and be creative and do things that 
feel right to me. And hopefully, other people will like it too.”

Little Boots’ Business Pleasure EP is available now. 

LITTLE 
BOOTS HAS 
FOUND HER 
BUSINESS 
PLEASURE
From a major label to owning her own 

indie imprint, the former “U.K. Lady 

Gaga” is doing what she loves—by 

being true to herself.

BY SYDNEY CHAMPION

Keep an eye for Little Boots’ third 
album, slated to release next spring.

http://www.campuscircle.com
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LIFESTYLE

THE GLAM GIRL
Glam Screen ®
When I plastered this screen on my phone, I immediately 
became obsessed! Created by Kim Kardashian’s BFF Jonathan 
Cheban, the Glam Screen ® is basically a mirror you can easily 
attached to your iPhone or Samsung Galaxy. No more squinty 
into a small handheld mirror; you can check your makeup in 
this easy-to-attach screen protector.
Where to Buy: GlamScreen.com, $24.99

Caboodle 10-Piece Bag Set
Caboodles are great organizers for the girl who has too much 
makeup, nail polish and hair products. This set comes with five 
cosmetic bags along with a loofa and small plastic containers 
for shampoo, conditioner, body wash or lotion. It’s the perfect 
gift for the woman who’s always traveling or has to endure a 
communal dorm shower. 
Where to Buy: Wal-Mart,  $23.99

THE DRINKER
Chivas Skin Care’s Hefeweizen Beer Soap
Who knew you could make soap out of beer? The mother-
daughter duo over at Chivas has created a new line of gentle 
soaps made with hefeweizen beer and goats milk. Don’t worry 
about smelling like a dive bar; these soaps leave behind a 
refreshing honey citrus scent.
Where to Buy: chivasskincare.com, $7

Lolita Shot Glasses
There’s something oh-so-cute about Lolita shot glasses. Each 
one is so unique and artistic that they act as fun kitchen or dorm 
decorations for students. Some adorable Christmas-themed 
shot glasses include the Hot Mama Too! Sexy Shooter, Tipsy 
Christmas Sexy Shooter and the Candy Cane Swirl Sexy Shooter. 
You should also check out the Christmas wine glasses ($24.85 
each) if you have a self-proclaimed sommelier as a friend
Where to Buy: lolitamartiniglasses.com & some Hallmark stores, 
$14.95

THE BINGE-WATCHING ADDICT
Netflix Gift Card
Whether the recipient has a subscription or not, they can still use 
this gift card. Available in $30 or $60, the recipient can select the 
Netflix plan that works best for them, or they can apply it to an 
existing subscription. Every college student needs to develop a 
healthy binge-watching habit—make sure your friend is caught 
up on “The Walking Dead” or “Scandal,” or have them prepared 
for “Friends,” which will start streaming Jan. 1, 2015!
Where to Buy: Visit storelocator.gmgpulse.com/v2/partner/
netflix?locale=en-US to find a store near you.

THE I’M-DOWN-FOR-ANYTHING FRIEND
Cards Against Humanity’s Ten Days of Kwanzaa or Whatever
If you and your friends enjoy playing Cards Against Humanity—
the naughty, raunchy yet incredibly fun card game similar to 
Apples to Apples—then your friends will absolutely love this 
holiday gift special. Here’s how it works: Go to the website below 
and sign up a friend to receive 10 random gifts leading up to the 
holiday season for only $15! Last year, gift recipients received 
12 pieces of bullshit that contained a puzzle—who knows what 
we’ll be getting this year?
Where to Buy: store.cardsagainsthumanity.com, $15

THE ‘90s BABY
Power Rangers & Teenage Mutant Ninja Turtles Underwear
Children TV shows from the ‘90s will always be classics. And 
chances are, you probably have a friend who’s still obsessed with 
shows like “The Mighty Morphin’ Power Rangers,” “Teenage 
Mutant Ninja Turtles” and more. For a fun “gag” gift, buy your 
friend a cartoon-themed clothing item from their favorite ‘90s 
show. For example, these Power Rangers undies are cute for 
girls, and guys will laugh at these Ninja Turtle boxers.
Where to Buy: tvstoreonline.com, Prices vary

A MEMBER OF BEYONCÉ’S BEEHIVE
Beyoncé Platinum Edition Box Set
Anyone who’s a member of Beyoncé’s army—known as her 
beehive—will be buzzing with excitement after opening her 
platinum edition box set. It’s a 2 CD/2 DVD limited edition 
package that includes two brand new songs, “7/11” and “Ring 
Off,” PLUS four new remixes, 14 songs and 17 videos! The DVD 
features live performances that chronicle her “Mrs. Carter Show 
World Tour.” And, there’s a 2015 Beyoncé mini calendar, a must-
have for the New Year.
Where to Buy: iTunes or Amazon, $24.99 or $26.99

THE FRIEND WHO GIVES BACK
Soapbox Holiday Bundle
This little holiday box will leave your recipient smelling and 
feeling good. Included in the set: Cinnamon Spice bar soap, 
Spearmint bar soap, Pomegranate body wash and Apple liquid 
hand soap. Soapbox’s mission is to give back, so with every 
purchase, the company will donate two bars of soap, one month 
of clean water and one year of vitamins to someone who needs 
it most. Talk about the gift that keeps on giving!
Where to Buy: soapboxsoaps.com, $20

Our 2014 Gift Guide has something for everyone on your list!

NEED HELP WITH YOUR 
HOLIDAY SHOPPING?
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THE VEGAN
Chivas Skincare’s Vegan Lip Balm
This is another gem from the skincare line that specializes in 
goat milk. The Vegan Lip Balm glides on smooth, instantly 
hydrating and soothing lips. It leaves behind a faint tingling 
sensation (probably from the peppermint!) and is made with 
citrus and lavender oils—no beeswax or honey.
Where to Buy: chivasskincare.com, $6

THE GIRL FRIEND WHO ALWAYS ASKS YOU TO HOLD 
HER ID  
jimmyCase
Ladies, we all have that one friend who insists you carry her ID, 
lip gloss and credit cards because you have the bigger purse. 
If you’re tired of holding her crap, get her the jimmyCase as a 
stocking stuffer this Christmas. It’s a mahogany cell phone case 
with a protective silicone bumper. On the back of the case is a 
slot where you can hold up to six cards tight! Available for the 
iPhone and Samsung Galaxy. Oh, and it comes in USC’s cardinal 
and gold colors too.
Where to Buy: thejimmycase.com, $39

THE SOAP LOVER
Colorful Soapbox
Honestly, soap, body wash and lip balm are safe gifts—you 
can give them to anybody and everybody. The Soap Kitchen’s 
Colorful Soapbox includes two 4-ounce bars of fresh olive oil 
or shea butter soaps, a stick of all-natural lip balm and a mini 
loofah. Also, the box comes in a color and ribbon of your 
choosing, perfect for those who are giftwrap challenged. 
Where to Buy: thesoapkitchen.com, $28

THE HOLIDAY MUSIC (& FROZEN) LOVER
Idina Menzel’s Holiday Wishes Album
Menzel’s voice stole our hearts last year in Disney’s Frozen. For 
those who are still singing “Let It Go,” see if they’ll switch their 
tunes after listening to Menzel’s holiday songs. My favorite 
renditions: opener “Do You Hear What I Hear,” “Baby It’s Cold 
Outside” with Michael Bublé and “All I Want for Christmas,” 
which surprisingly stacks up to the Mariah Carey’s early-90s 
holiday hit! Also, if you want to surprise your friend with tickets 
to see Menzel perform in person, go to livenation.com on Friday, 
Dec. 5—the songstress will be making her way to L.A. on Oct. 3, 
2015 at the Hollywood Bowl.
Where to Buy: Amazon, iTunes, etc., around $10-$12

THE ATHLETE 
Swiftwick’s Aspire Compression Socks

Earlier this year during Paris Fashion Week, the New York Times 
reported compression socks are all the rage right now. Sure, 
some brands are making them stylish, but Swiftwick’s socks 
are designed for comfort and moisture management. Runners, 
cyclists, hockey players, skiers and snowboarders will surely 
appreciate the sock’s ability to prevent blisters and hotspots. It’s 
just an added bonus that the Aspire socks come in fun colors 
such as Halo Green, Razzle Red and Crave Pink.
Where to Buy: Swiftwick.com, $13

THE CONSTANTLY STRESSED-OUT STUDENT
Mini Buddha Board
If one of your college friends or your parents always seem to 
be stressed with school, work and life in general, get them this 
stress-reducing Buddha board. Even if they aren’t Buddhists, 
they’ll appreciate its peaceful effect. Basically, the gift recipient 
can paint on the board’s surface with water to create a design. 
Then, the art magically disappears, leaving behind a clean slate 
and a clear mind. It’s like doodling, but more Zen-like.
Where to Buy: shop.getty.edu, $14

THE ART AFICIANADO 
Shepard Fairey “Elephant” iPad Case
Sure, this gift is a little bit out of my price comfort zone at almost 
$50, but I look at it like this: It’s basically two gifts in one. As 
an iPad case, it’s a practical gift for any iPad user. Its unique 
design, however, is what makes it stand out among all of the 
other boring cases. Contemporary street artist Shepard Fairey 
designed an intricate case with an elephant on it, one large 
pocket in the inside front cover and three smaller flat pockets. 
And even if you don’t know anyone who has an iPad, the case 
can work as a zip case for a sketchpad and supplies. 
Where to Buy: thelacmastore.com, $48.50

MOM & DAD
Signed Book by Someone They Admire
And last but not least, here’s something you can give to mom 
and pops this year to thank them for all of the tuition dollars: a 
signed, autograph book. Now, this may seem impossible to find, 
but in L.A. there are book signings all the time. For example, is 
your parent a “Little House on the Prairie” fan? Actress and star 
Melissa Gilbert will be at The Grove on Dec. 13 signing her My 
Prairie Cookbook. If you know your parent admires an author, 
celebrity, musician, artist, etc., check their websites to see if they 
sell signed copies of their latest books.
Where to Buy: Varies

IT’S THAT TIME OF THE YEAR AGAIN. If you’re like many people I know, you despise holiday shopping not only because of the 

terrible L.A. traffic, lack of parking spots and rude holiday shoppers, but because you’re a terrible gift giver. Well this year, I’ve made 

your task somewhat easier.

Below are a list of gifts suitable for, hopefully, almost every type of person in your life. From you parents to your friends, make 

sure you give everyone on your list something that will make them smile, cry or laugh hysterically! And keeping in mind that most 

students don’t have big budgets, we only picked gifts that are $50 or less. BY SYDNEY CHAMPION

http://www.campuscircle.com


16  CAMPUS CIRCLE  December 2014 Film | Music | Culture

BEAUTY

PROTECT
Even in the winter, the sun is guaranteed to shine in Los Angeles. And since we can’t always hide 
from it, Shade Sunscreen’s SPF 30+ lets you take the shade with you wherever you go, protecting 
your face from too much exposure. The tinted version provides just enough color to Blur Your 
Lines.

Lips need as much protection, if not more, than the rest of your skin. Softlips Cube uses lip-
perfecting technology to block out harmful rays while keeping your mouth moist and soft with just 
a hint of shine.

An innovative way to tame frizz, Aquis Microfiber Hair Towels dry hair quickly without overly 
disturbing hair follicles. Made of a super-absorbent material that cuts down on blow-drying time, 
this product may just be your hair’s new BFF.

So chic, Lierac’s Hydro Chromo Lip Balm does the work of protecting your kisser while 
imparting a sense of elegance. Available in clear as well as a slightly pigmented shade of rose, these 
balms easily translate to date-night glamour.

MOISTURIZE
When skin is really dry, lotion can never be thick enough. Oyin Handmade increases the density 
with their solid body butter Coco Mango Bar. Housed in a push up receptacle, this moisturizer goes 
on easily and smells like a vacation in Hawaii.

The silver tube is so cute you’ll want to carry Olivina’s Petals in Bloom Moisturizing Hand 
Cream with you everywhere. With scents like honeysuckle, violet and buttercup, it’s hard to know 
which one to choose.

I still have a hard time slathering oil directly on my skin, but the results are hard to argue with: 
a smoother, more even complexion. Paula’s Choice Resist Moisture Renewal Oil Booster transforms 
skin in a completely non-greasy way that feels like magic.

DECORATE
Like a box of chocolates, Laura Geller’s Wearables Baked Eyeshadow Palette will keep you 

coming back for more. With five luscious yet neutral shades varying from a pale, sandy gold to a 
rich amethyst, these colors prove far from boring.

For those looking to accentuate a particular eye color, Charlotte Tilbury’s Colour Chameleon 
Colour Morphing Eyeshadow Pencil does the work for you. With specially selected shades, like 
Golden Quartz and Smoky Emerald for hazel eyes, these creamy sticks can work as liners or full-on 
smoky eye shadows.

So fun, Sephora Collection’s Kiss Me Balm comes in a little pot with a modified bullet jutting 

out for easy application. The colors, like Strawberry Fizz, are easy to wear and at $8 would make a 
great present.

A liquid eyeliner that is actually easy to apply, Eyeko London’s Eye Do gives drama with 
a simple stroke. With 2015 shaping up to be the year of the graphic eye, this product makes it 
attainable for everyday use.

CLEAN
It sounds kind of oxymoronic to use mud to cleanse as a cleaning solution, but Sodashi’s Deep 
Conditioning Hair and Scalp Mud does just that. It makes sense if you think about it, especially if 
you use a lot of products, to scrub your head and remove build-up, thereby increasing the overall 
health of your hair.

Simply the best, Davines Love Lovely Smoothing Shampoo and Lovely Smoothing Conditioner 
bring hair back to life. Whether you color your hair, blow dry or spend a lot of time in the sun, locks 
tend to dry out without a little care. Give them the attention they deserve!

What sounds better than Nectar Heavenly Honey Wash? Noodle & Boo’s gentle, hypoallergenic 
soap cleans skin without a hint of dryness, leaving behind a delicious scent.

RELAX
A mixture of fun and luxury, Mixture Bath & Body’s handcrafted Bath Bombs come in 

seasonal scents for perfect gift giving or just for a little personal indulgence. For fall, scents such as 
Pumpkin Spice and Burning Leaves bring out your autumn spirit.

Fizzy Milk Shake, by Oyin Handmade feels as good as it sounds. This effervescent, softening 
bath powder is a party in your tub.

GIVE
Adorably packaged, Shu Uemura’s Vision of Beauty Collection Vol. 01 would look right at home 
in an art museum. The Brave Beauty Rouge Unlimited and Satin Radiant Stick are surprisingly 
wearable with the pretty pops of pink perfect for decorating pouts and apples.

SquareHue nails delivers three carefully curated color-of-the-month polishes right to your 
door for only $14.99. With up-to-the minute shades that reflect fashion trends, these lacquers 
promise to keep you au courant.

Exotically named hues such as Shell and Lava make Pacifica’s Coconut Kiss Creamy Lip Butter 
irresistible. These vegan pots of heaven can also do double duty as cheek color.

ChapStick is getting into the swing of things with seasonal, flavored lip balm. The Pumpkin 
Pie version is downright delicious and eminently kissable.

The essentials 

you’ll need

this winter!

BY ANGELA MATANO

BEAUTY 
101
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IF YOU KNOW ANYTHING ABOUT LUSH, you probably know 
about their bath bombs. Those handcrafted, decadently scented 
balls of wonder enhance the bath-taking experience. Even if 
you’re typically not a fan of baths, chances are you’ve indulged 
at least once just to see what makes those fizzy little things so 
special. 

For those of you who have grown to love Lush and their 
bath bombs, your world may have been turned upside down 
when you went to college. Once you realized that your dorm 
or your new apartment doesn’t have a bathtub, you may have 
thought your torrid love affair with Lush was over—how can 
you enjoy Lush’s organic and vegan friendly scents without a 
bathtub? 

Actually, quite easily. 
Get ready to step outside of your comfort zone and enjoy 

everything that Lush has to offer, with their wide range of 
beauty products that includes everything from soaps and lotions 
to even hair dye. The following Lush products are college girl 
tested and approved, meaning they smell amazing, are easy to 
carry on those walks to the shower and can help you speed up 
your daily beauty routine. 

Straight from the bees, right to your hair! With more than half 
of this shampoo consisting of Fairly Traded honey from Zambia, 
this product smells like an unexpectedly wonderful combination 
of honey and baby powder. This shampoo will leave your hair 
shiny, lustrous and very moisturized. Just one use will leave your 
hair feeling as fresh as a bee’s favorite flower. 

Plus, this preservative-free shampoo softens and cleanses in 
a way that is perfect for those living in hard water areas, where 
calcium buildup can be damaging for your hair. 

It’s time to stop being afraid of bees, and time to start 
letting them do something nice just for you. 

While the name may make you laugh at first, after one use I 
immediately understood why they had to “name it twice.” 

Happy Happy Joy Joy Conditioner not only makes your 
hair outstandingly soft and shiny, but it smells like what I can 
only describe as a cool summer evening in Hawaii. Made with a 
mix of a rose water, orange blossom water and almond milk, this 
100 percent vegan product moisturizes without weighing down. 
This makes it great for everyone, especially those with bleached 
or over-processed hair. 

And, with a smell this sweet, you won’t have to worry about 
rushing to put on perfume before you head to class. 

Lush’s Sexy Peel soap is a college girl’s dream. Made from organic 
orange, lime and lemon peels, this soap cleans, exfoliates, tones 
and keeps skin clear all at the same time. Talk about cutting your 
beauty routine in half! 

The sweet citrus smell will leave you smelling like an orange 
lollipop, and the juicy citrus splash of wonderful is the perfect 
pick-me-up on those sluggish mornings. 

Warning: If you tend to have sensitive skin, use this product 
cautiously. The exfoliating citric acids have the potential of 
being slightly irritating at first.

Moisturizing your skin is extremely important, but with all of 
the other things you have going on, it can be hard to remember 
to put on lotion every day. That’s where Lush’s Ro’s Argan Body 
Conditioner comes in. 

Like a hair conditioner, but for your body, this silky rose-
scented concoction moisturizes skin to a point of absolute bliss. 
And, like a hair conditioner, you use it in the shower. At the end 
of your shower routine, simply rub Ro’s Argan Body Conditioner 
onto dry spots, where you typically like to moisturize or your 
entire body. 

Rinse off, pat dry (when using this product, you may feel 
like it leaves a waxy film on your skin after you rinse off--but 
don’t abandon hope! After you pat dry, this waxy film will 
disappear, and you’ll be left with silky smooth skin), and you’ll 
now be able to go through the day smelling and feeling like a 
rose petal. 

Better yet? No need for lotion! This body conditioner will 
be especially handy during those winter months when your skin 
is dry, but you hate the feeling of trying to put jeans on over 
your freshly lotioned legs. You’ll save time and smell great. What 
more could you want? 

Working the same way as Ro’s Argan Body Conditioner, Lush’s 
African Paradise Body Conditioner is filled with nourishing Fair 
Trade shea butter, Fair Trade Moringa oil and cooling Fair Trade 
aloe gel. The obvious difference between the two conditioners: 
the smell!

If roses aren’t you’re thing, maybe you’d prefer this unique 
and slightly spicy blend of carnation absolute, clove bud oil 
and sandalwood oil. The name “African Paradise” certainly is 
accurate. This product is also slightly heavier than Ro’s Argan 
Body Conditioner, so it’s great for those with especially dry skin. 
Just remember to pat dry after you shower, so you don’t wipe 
away any of that decadent moisture. 

A COLLEGE GIRL’S GUIDE TO 
LUSH-IOUS BATH PRODUCTS!

BY JESSIE FROGGATT

http://www.campuscircle.com
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These are non-paid positions for college credit and resume building. 
If you are interested in covering the LA entertainment scene, 
contact us via email at managing.editor@campuscircle.net.

Write for Campus Circle!
You know you want to…

Campus Circle is looking for entertainment 

freelance writers, photographers and 

interns to cover music, film, fashion, 

dining and more in Los Angeles. 

Get access to L.A.’s entertainment scene, 

attend free movies and concerts, and 

interview your favorite celebs!

with SEAN and sometimes ADAM

The Comedy Cooking Show 
Just for Dudes, Dude!

/DudeFood

EXCLUSIVELY ON



campus to concert hall

all access pass
Enjoy 11 concerts with the Los Angeles
Chamber Orchestra for only $30!* 

The All Access Pass includes:

all 7 orchestral series concerts 
@ Alex Theatre or Royce Hall
sep 20/21 beethoven 5
oct 18/19 mozart serenade
nov 15/16 beethoven concerto no. 3 
jan 24/25 vivaldi & schubert
mar 14/15 mozart & prokofiev
apr 18/19 mozart jupiter 
may 16/17 mendelssohn italian

discover mozart’s requiem 
@ Ambassador Auditorium
feb 19 with LA Master Chorale

all 3 westside connections concerts 
@ the Moss Theater
feb 5 with Frank Gehry
mar 19 with Frederick Fisher
apr 30 with Christopher Hawthorne

two ways to purchase:
call 213 622 7001 x 1 or visit laco.org/college

Advance reservation privileges and option to 
reserve up to 3 additional tickets at $12*

Je�rey Kahane
Music Director

making 
great music 
personal

LAChamberOrchestra @LACOtweets

*valid college ID required

photo Michael Burke



SEASON PASS
SALE AS LOW AS $349

SOUTHERN CALIFORNIA'S CLOSEST WINTER RESORT

REG $699. HURRY, SALE ENDS DEC 24th.

MTHIGH.COM    888 754 7878

$49 VIP UPGRADE
FREE SKIING AT 12 OTHER POWDER ALLIANCE RESORTS.  RESTRICTIONS APPLY.

MONTHLY DISCOUNTS FOR FAMILY AND FRIENDS.
EARLY UPS ON SELECT DAYS.
FREE TICKETS TO THE NORTH POLE TUBING PARK.  LIMIT ONE PER DAY.
$10 OFF ADULT SKI & SNOWBOARD LESSONS.
10% OFF NON-SALE RETAIL ITEMS.
SAVINGS AT WRIGHTWOOD RESTAURANTS, 
RETAIL, ZIPLINING, AND MORE.

VALID ANY DAY DURING THE 14/15 SEASON WITH NO BLACKOUTS
 SAVE UP TO 57%.  PAYS FOR ITSELF IN LESS THAN 6 VISITS. 


