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THE SAN DIEGO CHARGERS AND OAKLAND RAIDERS, 
rivals on the field, are moving forward together on a plan to 
build a $1.7-billion NFL stadium in Carson that they will share.

The Chargers and Raiders will continue to seek public 
subsidies for new stadiums in their home markets, but they 
are developing a detailed proposal for a privately financed Los 
Angeles venue in the event they can’t get deals done in San Diego 
and Oakland by the end of this year, according to the teams.

In a statement given to The Times on Thursday, the 
Chargers and Raiders said: “We are pursuing this stadium 
option in Carson for one straightforward reason: If we cannot 
find a permanent solution in our home markets, we have no 
alternative but to preserve other options to guarantee the future 
economic viability of our franchises.” 

The teams are working with “Carson2gether,” a group of 
business and labor leaders. The coalition will announce the 
project Friday at a news conference near the 168-acre site, a 
parcel at the southwest quadrant of the intersection of the 405 
Freeway and Del Amo Boulevard.

They plan to immediately launch a petition drive for a 
ballot initiative to get voter approval to build the stadium.

This latest high-stakes move was precipitated by St. Louis 
Rams owner Stan Kroenke, who announced in December his 
plan to build an 80,000-seat stadium on the land that used to be 
Hollywood Park.

That put pressure on the Chargers, who say 25 percent 
of their fan base is in Los Angeles and Orange counties. The 
Raiders, among the most financially strapped NFL teams, joined 
forces with the Chargers because they don’t have the money 
build a stadium on their own.

The Jets and the Giants, who both play in East Rutherford, 
N.J., are the only NFL teams playing in the same stadium.

L.A., which has been without the NFL for two decades, 
now finds itself with three teams that could relocate here and 
four stadium proposals, including the Farmers Field concept 
downtown and developer Ed Roski’s plan in the City of Industry.

Even skeptics have to concede the city has never been in a 
better position to have the country’s No. 1 sport return, though 
none of the three teams has yet to commit to moving here.

Like the Rams, the Chargers and Raiders are on year-to-year 
leases in older stadiums. Prospects for new venues in San Diego 
and Oakland are bleak and, as is in L.A., there is no appetite to 
commit public money to build a stadium. The Carson proposal 
calls for the teams to be equal, as opposed to one’s acting as 
landlord to the other.

The long-vacant Carson Marketplace site is part of an 
old municipal landfill and has been the subject of significant 
cleanup efforts in recent years. The NFL has looked into buying 
the site at least three times.

In the late 1990s, entertainment executive Michael Ovitz 
wanted to build on that site and bring in an expansion franchise. 
In 1999, Houston oilman Bob McNair outbid two competing 
L.A. groups, paying $750 million for the team that would 
become the Texans.

The Chargers and Raiders bought the land from Starwood 
Capital Group. Barry Sternlicht, its chairman, said of the project: 
“This is a great opportunity to return professional football to 
Los Angeles, and we are going to do everything we can to make 
it happen.”

Whereas Kroenke and his partners have expansive plans for 
retail space, housing and a 6,000-seat theater — along with the 
80,000-seat stadium — on the 298-acre Hollywood Park site, the 
Carson concept calls only for a football stadium, with room for 
more than 18,000 parking spaces as well as tailgating.

“We’re thinking about the project as a 21st century, next-
generation stadium,” said architect David Manica, noting that 
the venue and renderings are still in the early conceptual stages. 
“We want it to be the ultimate outdoor event experience, which 
includes both sports and entertainment. And we want it to be 
uniquely L.A.”

The projected capacity for the stadium is about 68,000, 
expandable to more than 72,000.

Manica, president of Manica Architecture, was formerly 
at HOK Sport, where he led the design of the Texans’ stadium, 
the renovation of the Miami Dolphins’ stadium, and the seating 
bowl of Wembley Stadium in London.

One early concept for Carson is clear seats that reflect the 
color of the lights shining on them — the seats could be silver 
and black for Raiders games, and powder blue for Chargers 
games.

More pressing are the steps the developers would need to 
take, including working with the coalition to support a ballot 
measure that would allow the venue to be built. If the clubs can 
gather the required signatures to place the stadium initiative 
on the ballot, approval can be attained either through a public 
election or by a vote of the Carson City Council.

Kroenke is further along in that regard, having already 
collected the signatures for a ballot initiative. Inglewood’s mayor 
has said that rather than holding a public election, the council 
would vote on the initiative, perhaps as early as Tuesday.

The NFL long has contended that it will control the process 
of any return to L.A., including which team or teams will be 
allowed to relocate, and which stadium proposal will get the 
green light. How much control the league actually has is up 
for debate, as it does not have a strong track record of stopping 
teams that are determined to move. League rules stipulate that 
any such decision requires a three-quarters majority vote of the 
32 teams.

The Chargers and Raiders said they have kept the league’s 
new Committee on Los Angeles Opportunities, and the 
commissioner, fully informed about their joint effort, and that 
they intend to strictly adhere to the relocation procedures.

The Chargers have been seeking a stadium solution in the 
San Diego area for nearly 14 years, a period spanning seven 
mayors and nine proposals. The relationship between the club 
and the city has grown especially strained in recent days, as the 
Chargers have pushed the city to contribute to a new stadium.

The Raiders have been working on a stadium solution with 
Oakland and Alameda County for about six years but have not 
made much progress. The club, which has said that remaining 
in the Oakland market is a priority, has venue concepts but 
no taxpayer money has been committed. The Inglewood and 
Carson proposals do not involve any public money.

The reason the franchises would be able to privately finance 
a stadium in Carson, as opposed to their own cities, is that the 
L.A. market could better support the sale of hundreds of millions 
of dollars of preferred seat licenses, one-time payments for the 
right to buy a season ticket. The teams would also get revenues 
from naming rights; sponsorship and advertising would be far 
more lucrative than in smaller markets.

It’s widely speculated in NFL circles that a franchise that 
moves from a smaller market to L.A. could end up being worth 
150 percent of its current value.

Franchises would probably have to pay a hefty relocation 
fee, although the league has never specified an amount.

The three teams all previously played in L.A., with the 
Raiders and Rams leaving Southern California after the 1994 
season, and the Chargers, then in the old American Football 
League, calling the L.A. Memorial Coliseum home in 1960, their 
inaugural season.

All signs point to the Chargers and Raiders — like the 
Rams — targeting the 2016 season for relocation, should those 
teams not get acceptable deals to remain in their current cities. 
The NFL has long held that L.A. is a two-team market, and it’s 
almost inconceivable that the league would allow three teams in 
such close proximity.

The NFL has ruled out any teams’ relocating this season, 
and is strongly opposed to a franchise enduring more than one 
lame-duck season in a market about to be vacated. A team or 
teams moving to L.A. would play for at least two seasons in a 
temporary home — most likely the Coliseum, Rose Bowl or 
possibly Dodger Stadium — while a new stadium was under 
construction.

©2015 Los Angeles Times
Visit the Los Angeles Times at www.latimes.com
Distributed by Tribune Content Agency, LLC
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THE SOUTHERN TIP OF THE BAJA CALIFORNIA PENINSULA 
looks good and lively these days, but let me remind you how bad 
it was.

Hurricane Odile struck Los Cabos late Sept. 14, howling at 
125 mph. It killed at least five people and forced the evacuation 
of about 30,000. It tore off the roof of one airport terminal, 
shattered countless windows, flooded the desert with rain and 
high tides and scattered red roof tiles along the 18-mile tourist 
hotel corridor between the population centers of Cabo San 
Lucas and San José del Cabo.

The damage was worst near San José, but the entire region 
was crippled, with looting for days and power and water 
outages for weeks. International flights didn’t resume until 
Oct. 8. Many of the area’s most luxurious hotels are still closed, 
including Esperanza, One & Only Palmilla and Las Ventanas 
al Paraíso.

Yet today, if you wander the Los Cabos area (population 
238,000), you see gorgeous beaches, stark desert and business 
as usual — the bathers and vendors on Medano Beach, the 
creamy sand and fresh-scrubbed rock formations at Land’s 
End, the cruise ships looming in the deeper water, the water 
taxis puttering in the shallows, the marina touts hawking 
fishing expeditions, the mariachi struggling to be heard above 
Mick Jagger on the sound system.

At the far quieter Bungalows Hotel in Cabo San Lucas, a 
family business where I stayed in early February, all 16 guest 
rooms are in service after many repairs, the pool is full, the 
bougainvillea is in place and general manager Erik Alonso 
is once again hugging guests each morning as they arrive 
for breakfast. There’s still a missing palapa to replace on the 
upstairs deck, Alonso said, but since he reopened, business is 
running ahead of the previous year.

Within a few weeks of the hurricane, “downtown looked 
like nothing happened,” Alonso said.

As I headed out on the peninsular highway to San José, 
I saw more reconstruction and boarded-up doors as well as 
dozens of workers swarming the walls and roofs of the Hilton, 
the Hyatt Place and the Dreams Los Cabos Suites, all expected 
to reopen in coming months.

As February began, about 20% of the 14,000 hotel rooms 
in Los Cabos were still out of commission, most of them in 
and near San José. With some exceptions, such as the Resort at 
Pedregal, which reopened Jan. 31, the fanciest hotels seem to 
be reopening at the slowest pace.

“It was the fishermen who came back first,” said Tracy 

Ehrenberg, owner of Pisces Sportfishing in the Cabo San Lucas 
marina. Even though the company’s boats have been forced to 
launch from a different dock since Odile, “we are very, very 
close to last year’s numbers.”

Pisces’ luxury yacht rental income so far in 2015 is down 
20% from last year, Ehrenberg said, but its sportfishing income 
is ahead 8%.

If you’re accustomed to spending less than $400 per night, 
you need not worry about delaying your Los Cabos plans. 
The sand, surf and desert scenery are as enticing as ever — 
fish jumping, zip-lines singing, restaurants serving, airport 
operating. Two new golf courses opened in December: Quivira 
Golf Club (designed by Jack Nicklaus) and El Cardonal at 
Diamante (designed by Tiger Woods).

If you’re accustomed to spending more than $400 a night 
on lodging, however, you may have a harder time finding an 
available room before June.

Overall, Los Cabos Tourism’s commercial director, Julieta 
Hernandez, estimated, hotel rates are largely unchanged from 
last year’s average rate of $225 a night. With 20% of the hotel 
rooms out of action, beaches and sidewalks are less crowded, 
and vendors are competing for fewer customers.

“We got a really good deal on this,” Betty Ostlie of Fargo, 
N.D., told me one afternoon as she collected a fruity cocktail 
at the swim-up bar of the beachfront, all-inclusive Holiday Inn 
Resort in San José.

She and her husband had come to celebrate their 40th 
anniversary. They’d had some doubts, because the resort’s 
largest pool and many guest rooms were still being repaired. 
But those worries fell away, she said, as hotel staffers decorated 
their room with flowers and left towels that were folded to 
look like swans. (The resort’s room rates for mid-April begin 
at $219 a night for two, all meals, drinks and taxes included.)

A tip: Whatever you’re paying, be sure to call the hotel’s 
front desk in advance for a detailed facilities report, not a call-
center representative two time zones away.

And just because you see rubble or rebar doesn’t mean it’s 
hurricane damage. For all the area’s natural wonders, most city 
blocks of Cabo San Lucas and San José del Cabo have never 
been particularly lovely.

Thanks to galloping growth and lax government 
regulation since the peninsular highway was built in the 1970s, 
the area has always had plenty of potholes, half-completed 
buildings and improvised infrastructure. I stood at the 
corner of Benito Juárez and Constitución in Cabo San Lucas, 

wondering whether the twisted street signs were hurricane 
damage. (Later I asked Erik Alonso. He wasn’t sure either.)

Of course, you’ll find charm and grandeur too. In the 
exclusive Pedregal neighborhood of Cabo San Lucas, I arrived 
at the recently reopened Resort at Pedregal through a torch-
lighted tunnel, then stepped out to its El Farallon restaurant, 
which clings to a cliff side and offers jaw-dropping Pacific 
views. A chef showed off the day’s catch while a violinist played.

At the end of a dirt road outside San José, Flora’s Field 
Kitchen serves organic meals on an idyllic patio with dangling 
blown glass and “the amazing Alba, world famous typewriter 
poet,” ready to versify on request.

Meanwhile in Wild Canyon, an adventure park at the end 
of the dirt road between San José and Cabo San Lucas, eight 
zip-lines, a bungee-jumping rig and other attractions are back 
in use after frenetic reconstruction.

“The hurricane? You want me to cry?” said León 
Robles, owner of Wild Canyon. Though the park structures’ 
foundations held, “80% of our infrastructure [above ground] 
broke or fell or was damaged somehow.” Its 1,082-foot-long 
wooden suspension bridge, which had opened nine months 
before, was mangled “like something in an Indiana Jones 
movie.”

Moreover, Robles said, his insurance did not cover weather 
damage to structures. Facing about $1 million in damage and 
lost revenue, he said, he and his workers had no choice but 
to rebuild and reopen as fast as possible. By mid-November, 
the zip-lines were running. By late December, the suspension 
bridge was open.

Apparently, the fast work gave Wild Canyon an edge 
over competing attractions. So far this year, Robles said, his 
business is up 30% from 2014.

Times seem to be tougher among the water taxis. Capt. 
Armando Ramirez, a 10-year veteran who came to Baja from 
Sinaloa, estimated the business is down 30% from last year. 
Arturo, another veteran water taxi worker who declined to give 
his last name, thought his shortfall was more like 50%.

But Cabo is still Cabo. As Arturo’s boat neared Lovers 
Beach, an amorous couple in the bow mixed a batch of 
Cognac-and-Red Bull cocktails and handed out plastic cups so 
all aboard could drink a toast to nothing in particular.

©2015 the Los Angeles Times
Visit the Los Angeles Times at www.latimes.com
Distributed by Tribune Content Agency, LLC

LOS CABOS, 
MEXICO, IS 
LARGELY 
BACK IN 
BUSINESS 
AFTER 
HURRICANE
CHRISTOPHER REYNOLDS
LOS ANGELES TIMES
(TNS)

After last seasons Hurricane Odile, Los Cabos is almost entirely restored, just in time for Spring Break.

TOM UHLENBROCK/ST. LOUIS POST-DISPATCH
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PALO ALTO, CALIF. — He’s getting sappy on college campuses, 
wringing his hands about his tuition savings plan and waxing 
nostalgic about his own years as an undergraduate.

President Barack Obama is hurtling toward a deadline 
that looms over him much like the end of his time in office 
does — the day his first child leaves for college.

Like other parents, he’s thinking about how much it will 
cost to provide a higher education for his daughter Malia, a 
high school junior whose recent tour of colleges on the East 
and West coasts was hard to hide from social media.

Unlike most fathers, though, Obama thinks he can do 
something about it. Personal experience is clearly informing 
the president’s public policy.

In his State of the Union address last month, Obama 
proposed eliminating so-called 529 college savings plans, 
though the White House backed off the idea once it became 
clear that it would be unpopular. He also began pushing a 
proposal last month that would make the first two years of 
college free to all students as long as they were willing to take 
their core classes at a community college.

Fatherhood and work have intertwined throughout 
Obama’s career. Not long after his daughter Sasha was 
diagnosed as an infant with meningitis, Obama, then a 
state senator, introduced a child-health bill in the Illinois 
Legislature.

As his girls and their friends progressed in school, he 
began to criticize President George W. Bush as underfunding 
the federal No Child Left Behind initiative. In his 2004 
campaign for U.S. Senate, while Malia began first grade, he 
talked about investing in after-school programs and early 

childhood education.
Obama has hounded colleges to get their costs under 

control for years. Nowadays, though, the president is being 
uncharacteristically public about what’s going on at home, 
mentioning the prospect of being a college dad — and the 
question of paying tuition — in speeches.

In one, he explained why he had changed his mind about 
backing the 529 proposal.

“I have 529s for both Malia and Sasha,” he said this 
month in Indiana. “The problem is when you looked at the 
statistics, the people who used them most were folks who were 
a little on the high end. And so our thinking was you could 
save money by eliminating the 529 and shift the money into 
loan programs that were a little more broadly based.”

It wasn’t entirely clear whether he was worried about the 
effect on public policy or on himself.

 “There’s probably a little bit of transference, remembering 
his own excitement at qualifying for these great schools but 
also carrying that underlying anxiety about affording it,” said 
Carl Sferrazza Anthony, a presidential historian who studies 
first families.

That’s not necessarily a bad thing, said Anita McBride, 
the former chief of staff to Laura Bush, whose daughters 
Jenna and Barbara began college a few months before their 
father was sworn in as president.

“All of our leaders do better when they have that 
sensitivity about what’s going on at the ground level,” McBride 
said. “He’s not just dealing with this based on a briefing he got 
from the secretary of Education,” she said of Obama. “He’s 
walking through it personally.”

Obama will not be the first president to send a daughter 
off to school while running the country. Decades ago, 
Margaret Truman and Lynda Bird Johnson commuted across 
the capital to George Washington University.

Secret Service agents accompanied Amy Carter to Brown 
University, Chelsea Clinton to Stanford University and Bush’s 
twins to Yale University and the University of Texas.

Michelle Obama is taking care to keep Malia Obama’s 
deliberations private, but visiting colleges in the age of Twitter 
means never having to announce that you’re touring the 
University of California at Berkeley, Stanford University, New 
York University and Columbia University.

Thanks mostly to the proceeds from writing best-selling 
books, it has been years since the president needed to worry 
about money, said a close family friend, but he remembers 
struggling to pay for college.

“It’s still fresh in his mind,” said Valerie Jarrett, a senior 
adviser to the president who has known the Obama family for 
years. “That’s the difference between him and other people 
who talk about this. For them, it’s theoretical. For him, it’s real.”

Obama recently recalled that he and his wife shared 
not just the bonds of love but “the bonds of debt.” He began 
at Occidental College, an then graduated from Columbia 
University before entering the work world and eventually 
Harvard Law School. Michelle Obama went to Princeton 
University and to Harvard Law School.

©2015 Los Angeles Times
Visit the Los Angeles Times at www.latimes.com
Distributed by Tribune Content Agency, LLC

COLLEGE TUITION HITS HOME FOR OBAMA

TNS NEWSFEATURES BY CHRISTI PARSONS LOS ANGELES TIMES  (TNS)
Obama and his two daughters, Malia (left) and Sasha (right). Malia, the 
eldest, is off to college soon making the President question high tuition rates. 

PETE SOUZA/THE WHITE HOUSE/MCT
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A STORY ABOUT PEOPLE WHO LOVE ONE ANOTHER made 
by people who clearly love one another, “Parks and Recreation” 
ended its seven-season, zigzag run through prime time Tuesday 
night on NBC. In the final shot, star Amy Poehler, as public ser-
vant Leslie Knope, faced the camera, all aglow, and addressed 
Leslie’s future and perhaps her own: “I’m ready,” she said.

Written by Poehler and series co-creator (along with Ed 
Daniels) Mike Schur, the finale was, as finales often are, a kind 
of metaphor for the moment: “We need to celebrate everything 
we’ve done as a group,” Leslie says to her co-workers, a char-
acter talking to characters and an actor talking to actors as all 
are about to part. As is also often the case with finales, the epi-
sode was constructed as a gift — a gift from its makers to one 
another and to their audience. There is love there too, passing 
each way through the screen.

That a comedy about a parks department in an Indiana 
small town would not be a ratings smash was not inevitable, but 
it is not, in its way, inappropriate; as in the series itself, it was 
never about how many, but how much we who cared, cared.

Optimistic and innocent, familiar and ridiculous, “Parks 
and Rec” was a Frank Capra film as imagined by Preston Stur-
ges stretched into a series and filtered through the pickup 
basketball sensibilities of a modern writers room and a cast 
of gifted players. It was the last of NBC’s great if often strug-
gling prestige comedies, including “The Office” and “30 Rock” 
(whose godchild “Parks and Rec” can be said to be), that once 
made Thursday night a date worth keeping.

What plot the complicated and busy last episode offered 
was just in service of the party. Every handshake and hug felt 
real, every tear unforced. Jumping forward into the characters’ 
various but still intertwined futures (from the already future-

set 2017, in which the final season had been set), it showered 
them all with happiness, success and dreams come true and 
then brought them back together for a last group adventure, in 
a park, to fix a swing.

There was time, one last time, for Chris (Rob Lowe) to 
say something was “literally true,” and for Ben (Adam Scott) 
to look at the camera in an attitude of “What just happened?” 
and for an entire auditorium to mock the endlessly mocked 
Garry (Jim O’Heir), whose present from his creators is that he 
gets to be mayor for the rest of his life and live to 100. Time 
for one last visit to the fourth floor, for one last appearance of 
Burt Macklin and for a Joe (and Jill) Biden cameo. There were 
waffles too, if you were paying attention.

And there was Ann Perkins (Rashida Jones) back again, 
and one more time for Leslie to praise her beauty and hold 
her close. It was Ann who began this story long ago by com-
plaining of a hole in a lot next to where she lived, with then-
boyfriend Andy (Chris Pratt), a self-centered slacker and not 
yet the endearing dimwit he would later become. It seems so 
long ago.

There is a space of course between TV characters and the 
people who play them — though Aubrey Plaza’s Twitter han-
dle is @evilhag, she is not the Wednesday Addams that April 
Ludgate is; Nick Offerman, though he lent bits of himself to 
Ron Swanson — I would guess that the canoe he paddled in 
the finale was one he made himself — is not that guy.

But Leslie Knope seems very much an extension of, an 
expression of Amy Poehler, who wrote a memoir called “Yes 
Please” and co-created a website and YouTube Channel for 
young women called Smart Girls. The show has shaped itself 
not just to her gifts, but to her person.

Even as the show around her got more antic, surreal and 
absurd, Leslie grew more grounded, more sure, more effec-
tive — she became a leader, a model, a mentor, an organizer 
not just of policies and projects and ring binders, but of her 
friends’ well-being. The character we met in 2009 might have 
dreamed of becoming president but never could have been; the 
one who left us Tuesday night could.

“The best prize life has to offer is a chance to work hard 
at work worth doing,” Leslie says near the finale’s end, quoting 
Theodore Roosevelt. She is delivering a commencement ad-
dress, having served two terms as governor of Indiana and, the 
script hints but never states, is about to run for president (and 
win). “And I would add that what makes work worth doing is 
getting to do it with people you love.

“Find your team,” she tells them.
It’s an echo of Poehler’s own 2011 Harvard Class Day 

speech. “Find a group of people who challenge and inspire 
you,” Poehler said then. “Spend a lot of time with them, and 
it will change your life.... Listen, say yes, live in the moment, 
make sure you play with people who have your back, make big 
choices early and often.

“You never know what is around the corner unless you 
peek. Hold someone’s hand while you do it. You will feel less 
scared. You can’t do this alone. Besides, it is much more fun to 
succeed and fail with other people. You can blame them when 
things go wrong.”

Good night, Pawnee.

©2015 Los Angeles Times
Visit the Los Angeles Times at www.latimes.com
Distributed by Tribune Content Agency, LLC

LESLIE KNOPE,
OTHER ‘PARKS’ FIGURES 

WERE GENUINE, AND THAT 
MADE VIEWERS CARE

BY ROBERT LLOYD  LOS ANGELES TIMES  (TNS)

AL SEIB/LOS ANGELES TIMES/TNS

Amy Poehler at the 2015 SAG Awards where she was nominated for Performance by a Female Actor in a Comedy Series with “Parks and Recreation.”
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FILM MUSIC

IN JUNE OF 1967, The Beatles released Sgt. Pepper’s Lonely Hearts Club Band featuring one of their 
most celebrated songs, “A Day in the Life.” It’s a swirling mélange of psychedelics, contemporary 
newspaper headlines and boyhood nostalgia—all connected by an out-of-body orchestral buildup 
and concluded by a 40-second, five piano strike of E-major. Enter Will Butler. Now Butler, brother 
and member of Win Butler’s Arcade Fire, isn’t attempting to recreate The Beatles’ opus, but he is 
taking a cue from John Lennon’s source of inspiration—the daily news. 

For a week, beginning on February 23rd, Butler set out to record a song a day based on 
headlines he read in The Guardian. The 32-year-old multi-instrumentalist has been moved by the 
Sao Paolo water crisis, the Greek debt crisis, Ukrainian separatists celebrating a Soviet holiday and 
a newly discovered black hole 12 billion times the size of our sun.

The last of which, most aptly titled “Madonna Can’t Save Us Now,” is a folky tune with 
choral backups and a cosmic wah-wah that would make the B-52s proud. About the song, Butler 
blogged: “I’m not terrified we’re going to get sucked into a black hole. I’m terrified that all of 
human art is only 50,000 years old and that nothing anything any of us do will ever matter. jk lol 
Bwahahahhahahahhaha.”

But the younger of the Butler brothers isn’t just gags and jokes, at least most of the time. 
Recently, when older brother Win’s wife and Arcade Fire singer Regine became pregnant, he found 
himself and composer Owen Pallett finishing up the score to Spike Jonze’s Her. He ended up 
winning an Oscar for Best Original Score. Before that, he was always in the background, just the 
punk brother to Arcade Fire’s leading man, Win. But since then, Will’s began recording solo, hence 
his upcoming album, Policy. Recorded in the iconic Electric Lady Studio in New York, Policy is 
“100% serious and 100% joking,” said Butler to The Guardian. 

Set for release on March 10th, Policy mixes both lightness and dark—comic one-liners 
and meditations on God and Armageddon. Similar to the black hole jingle, Butler sings about 
catastrophic annihilation but he does so with a smirk. In the meantime, however, before the 
album’s release, Butler is continuing with his song-a-day exercise. He’s rooting for Greece, making 
jokes about Madonna’s messiah complex and remembering jetlag in South America through Sao 
Paolo’s current drought. 

“My goal in life is to be Moby Dick,” Butler told The Guardian; though perhaps he meant 
Ishmael. “The first 100 pages are literally slapstick comedy and jokes about whale penises. The 
narrator is self-consciously pathetic but really angry at the world, but also making jokes.”

BELFAST, IRELAND. 1971. Gary Hook (Jack O’Connell) and the rest of his British brigade have 
just arrived with orders to quell the violent revolt of the Irish nationalists, or the IRA. It’s the first 
combat that Hook and his fellow soldiers have seen. They’re wide-eyed and boyish with sandpaper 
stubble on their chins; only a decade and a half prior the boys were suckling on their mothers’ teat. 
On their first day in Northern Ireland, the boys head to the front line: a section of town where the 
Protestants, loyal to the Queen, push up against the Catholic nationalists. Underestimating the 
Catholic hostility, the troop sergeant suggests they go without riot gear. Big mistake. 

Yann Demange’s directorial debut, ‘71, follows Jack O’Connell as an English soldier abandoned 
by his troop and forced to survive the night behind enemy lines. It’s a relentless frenzy of a film 
as O’Connell’s Gary Hook runs for his life, scared and alone, through the streets of tumultuous 
Belfast. The soundtrack, reminiscent of Paul Thomas Anderson’s Punch Drunk Love, throbs with a 
claustrophobic intensity, allowing viewers to not only view Hook’s nightmarish quest for survival 
but also feel it. Set during the historic years of the Troubles in Northern Ireland, ‘71 brings to life 
the war-is-hell ethos, à la Full Metal Jacket, through O’Connell’s gripping portrayal of a soldier 
ambivalent to the bloodthirsty ambitions of his superiors. 

“Above all, the idea of young men sent to fight dirty wars struck me as pertinent,” said 
Demange. “Often, they have more in common with the kids they’re pitted against than the men 
they’re taking orders from. It could be Iraq or Afghanistan. In ‘71’s protagonist, Gary, I saw the 
opportunity to explore the vulnerable masculinity of an anchorless boy, with no family, looking for 
a tribe to belong to and ultimately finding it in the army, only to be betrayed…”

To create an authentic feel, Demange brought in ex-military, who served during the Troubles, 
to advise cast and crew on everything, “from the way to hold a specific rifle to the squaddie lingo,” 
said O’Connell. Having served in the military, O’Connell drew from his own experiences. To an 
ear unversed, the Northern Irish dialect can at times be both fun and indecipherable. At one point, 
a beer-swilling, loose-tongued Belfast boy not a day over 10, says, “They kill’t me dad, those IRA 
basteds.”

O’Connell’s performance as Hook, clinging to life like a fallen bumble bee in the ocean, drives 
home the film’s message regarding the senseless cruelty of war. As one army vet, played by Richard 
Dormer, plainly states, “You’re just meat to them.” With sullen servitude and a drive to make it 
through the night just so he can get as far away from the armed forces as possible, O’Connell’s 
character is as much a riveting role as it is an anti-war emblem. There’s no denying O’Connell’s 
looming rise to stardom—2014 saw him in the lead role of Angelina Jolie’s Unbroken and before 
that, starring as an imprisoned youth in David Mackenzie’s sleeper hit, Starred Up. But one has to 
wonder: when will we see him in a role where he’s not placed in a dire situation forced to survive?

The sole setback of ‘71 is a direct result of the film’s principal design. Because it’s a ceaseless 
chase scene, placing Hook mere seconds ahead of his IRA pursuers, it leaves little room for 
backstory or character development. What’s left is a frantic 99 minutes during which you must 
remind yourself to loosen your grip on the plush red armrest and take the occasional deep breathe. 

Grade: A-

‘71 DROPS 
JACK O’CONNELL 

BEHIND ENEMY LINES

BY DASHEL PIERSON PLESA

BY DASHEL PIERSON PLESA
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MUSIC

IT’S NO SECRET that your environment impacts your attitude. 
From Thoreau on Walden Pond to Dr. Dre in the streets of 
Compton to Shamu at SeaWorld—the settings we live in have 
a direct role in how we see the world. For L.A.-based hip-hop 
collective, Warm Brew, the creative energy of Venice Beach 
and surrounding neighborhoods has helped the group invent 
a distinctly West Coast sound. While listening to the trio of 
twentysomethings, the heyday of West Coast rap—Dre, Snoop 
Dogg and Tupac—is nostalgically brought back to life. 

Serk Spliff, Manu Li and Ray Wright make up Warm Brew, 
a collaboration that’s been around since recording tracks in 
their parents’ garage while attending Santa Monica High School. 
Today the band has been compared to hip-hop power crews like 
The Pharcyde, Bone Thugs-N-Harmony, Jurassic 5 and A Tribe 
Called Quest. In 2013, they signed to Dom Kennedy’s label OPM. 
Their latest album, Ghetto Beach Boyz, debuted at number seven 
on iTunes’ hip-hop chart. But they’re not letting the recognition 
get to their head. They just want to make good music and have 
a good time. We caught up with Warm Brew and discussed the 
latest album below. 

Campus Circle: Take us back. How did Warm Brew start?
Serk Spliff: We’ve been friends for a long, long time. We 

made the decision back in ’09 to really focus on music and try 
and change the culture. If you asked us in 2010 if the music scene 
around LA was in a good place, we would’ve said, “hell no.” So we 
set out on a journey to change that. We’re still on that quest. 

CC: What’s the dynamic like? Are you competitive with each 
other? Supportive?

Manu Li: When we’re in the studio, we have a friendly 
competition. We just want to make the dopest stuff possible. We 
all just vibe off each other. We start talking about ideas that we 
come up with when we’re alone. It all comes together. 

CC: Where exactly did the name come from?
Ray Wright: [laughs] There’s not really a reason behind it. It 

just happened. Certain things connect with us, like drinking and 
different sh*t like that.

CC: Does it have anything to do with drinking warm beer? 
Wright: Not really. I mean, have we drank warm beer before? 

Definitely. That’s the concept of it, I guess. Personally, I think that 
people shouldn’t really worry about where the name comes from. 

They should worry about where the people come from. Then 
you’ll find out what the name means.

CC: Where do you look to for inspiration? 
Spliff: We really get inspiration from everything, like daily 

basis stuff. I read a lot so I try and take away certain things from 
that. 

Li: I find inspiration from everything—music, the beach, TV 
shows, everything. It’s sunny all the time out here; that definitely 
has an impact. Also, the fact that we’re not rich, that plays a role 
in our music.

CC: A lot of rappers today talk about how rich they are, the 
women they sleep with, etc., but you guys don’t seem to do that. 
What do you prefer to rap about instead?

Wright: We never really had money. It’s not like we weren’t 
able to do things or that our parents weren’t helpful, but we 
weren’t going to talk about sh*t like that. It’s ignorant. We make 
music for the people—for when you’re sad, for when you want to 
party, whatever. 

CC: What’s changed from before you guys signed with Dom 
Kennedy’s OPM to after?

Spliff: We’ve definitely gained a little more notoriety. We’ve 
been able to get our music to a lot more ears. They’ve opened up a 
lot of avenues for us that we previously weren’t able to touch. But 
at the same time, I think we benefit OPM as much as they benefit 
us. Musically, it’s been no different and the way we go about our 
lives, it’s the same. We still know who we are. But it’s been fun. 
Dom’s a great dude. We’re happy to be with them. 

CC: Ghetto Beach Boyz debuted at number seven on iTunes’ 
hip-hop chart. Did you expect the album to do so well?

Wright: It wasn’t a complete shock. We know that’s how it 
should be. We know we’re capable of that. 

Li: In the process of making this album, our goals weren’t 
directed at doing well on the charts. It’s not about that for us. 
We weren’t hoping to go on the internet and see Warm Brew at 
number one. We’re more excited about the energy from fans. 

CC: What sets this album apart from the rest of your work?
Wright: Maturity. From album to album, song to song, we’re 

always growing. With this album, people can listen to the whole 
thing through because it’s like a story. Everybody can relate to at 
least one part of the album. 

CC: What’s the ideal setting for laying down a track?
Spliff: Obviously I’m going to need Manu Li and Ray in the 

studio. Al B Smoov and Hugh Augustine need to be there, too. 
And I’ll be sipping on Bulleit [whiskey]. I’ll put a bullet right to 
the throat. I’m not really a tree connoisseur so I’ll leave that up 
to Ray.

Wright: Yeah, I’ll be smoking a gang of weed. Ideally, the 
studio would be in the crib because some you can smoke in, some 
you can’t. Sometimes we like to drink, sometimes we like to be 
sober, sometimes we like bitches to be there and sometimes we 
don’t. It’s different every time. But it’s mellow for the most part. 
It’s not a turn up scene; it’s a work environment. 

Li: Most of the time we’re not entertaining people in the 
studio. We’re trying to get people to release some kind of energy, 
whether that is good or bad. We never have a TV in the studio. 
We’re always looking at books, records or low-key sleeping. 

CC: It’s been a longtime since the heyday of West Coast 
rap—with Snoop, Dre, Tupac—but would you say that there still 
is a distinct West Coast sound? Does Warm Brew embody that?

Wright: Everything changes with time. As much as we want 
to go back to that stuff, we still want to advance ourselves. I think 
we still embody it though. 

Spliff: Nobody has come from where we’re from exactly so I 
think we’re making a pretty different rendition of the West Coast 
sound. We’re making our version of it. 

Li: I think a lot of the best music is coming out of here. 
There’s not a lot of people on the scene out here that are terrible. 
Everyone has their own version. I think people hear our music 
and go, “damn, that’s West Coast.”

CC: If you could collaborate on a song with one artist, alive 
or dead, who would be?

Spliff: Duke Ellington.
Li: I guess Tupac. He was the coolest. Or Bob Marley.
Spliff: That kid that was playing the drums for Santana at 

Woodstock
Li: Dave Chappelle. 
Wright: Snoop. I think that he would wanna f*ck with us. 

He would be hella smoked and just joke the whole time. We 
don’t always do that because we’re serious in the studio but I 
think we’d mix well with him. 

IT’S ALL FUN IN 
THE SUN FOR 
WARM BREW

Warm Brew’s Ghetto Beach Boyz was 

released on January 13th, landing at 

#7 on iTunes’ hip-hop chart.

BY CAMPUS CIRCLE STAFF
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FILM: INTERVIEW

IN 2008, when he made the ground-breaking documentary 
Food Inc., which aimed to expose the distasteful truths of the 
food industry, director Robert Kenner discovered that the chain 
of corruption and distorted information that he unearthed 
actually applies, and terrifyingly so, to vast arrays of other 
industries that control much of our day to day lives. So, Kenner 
felt it necessary to continue following the cookie crumbs in his 
next doc Merchants of Doubt to reveal the disheartening fact that 
corporations and their representatives don’t just control what 
we eat, but what we breathe, what we medicate ourselves with, 
and how we inhabit the earth in general. 

And how do they do it? With a little something called 
deception. On the surface that may seem too simple, because 
that’s exactly what it is. Simply by causing confusion amongst 
the citizens of this and other nations, these industries can quell 
regulations to meet their own means. 

Kenner uses the tobacco industry as a springboard, showing 
how public relation firms were able to silence the definitive 
science behind the dangers of smoking cigarettes for over 50 
years. Science and facts didn’t and still do not matter to the big 
wig corps, as long as they can constantly question them in the 
public eye to instill nationwide doubt, biding time to create 
permanent legislation that caters to their interests. 

With Merchants of Doubt, Kenner isn’t there to yell at the 
corporations and the individuals who prolong these debates on 
issues like climate change and pharmaceuticals that no longer 
have any merit. Instead, he seeks to highlight the absurdities of 
the uncanny power of those who manage to dictate the issues 
that are most important to our livelihoods. As Kenner exhibits 
through interviews with those playing on both sides of the line 
of truth, they are magicians and true masters of deceit. 

Kenner recalls, “There’s one man in our film who is really 
just brilliant, Peter Sparber, who when there was going to be 

legislation to create a fire-safe cigarette to stop house fires, was 
able to go out and say ‘No, it’s not cigarettes, it’s the couches that 
cause fires.’ That’s an act of genius right there. He was able to 
make it a law that we had to put chemicals in these couches that 
would supposedly prevent fires, but they don’t prevent fires; they 
cause cancer, and then it became a law so we had to have them. 
So they wanted regulation, but it was a perverse regulation that 
helped their product. It’s insane.” 

Sparber is a former lobbyist for the tobacco industry, 
who was able to seamlessly shift the public’s focus from the 
cigarette to furniture. How? By creating a network of people and 
businesses to oppose fire-safe cigarettes—people and businesses 
that the general public might deem trustworthy in the matter, 
like firefighters and doctors. And what about the scientists, who 
actually know the facts? Well, PR firms hired people to simply 
say they are scientists when they are, in fact, not at all. Indeed, 
when Kenner asked Sparber to be in Merchants, Sparber’s 
response was shockingly glib.

“I told him I wanted him to be in the film and he said ‘You 
can take [climate scientist] Jim Hansen and I can take a garbage 
man and I could make America believe that the garbage man 
knows more about science than Jim Hansen.’ And I told him 
that’s exactly why I want him in my movie,” says Kenner 

While we might like to think we’d know the difference 
between a garbage man and a NASA scientist like Hansen in 
talking about something like climate change, it’s the pairing 
of mastery fraudulence with the media’s willingness to allow 
pundits to continue null debates that negates the true scientists 
and their work, ultimately fooling the public into questioning 
the data. 

“If we’re trying to do something with this film it’s to say 
that media should know better. They should not be putting on 
that guy James Taylor [of The Heartland Institute] who said ‘I’ve 

taken science classes in college, and that makes me reputable.’ 
He’s up against people with their doctorate and he is there to 
just create confusion and doubt. He’s being called an adjunct 
professor. They’re fancy words, but they mean nothing, and 
how is someone who is watching that supposed to know? And 
then he says that if you believe in climate change you’re like the 
Unabomber.”

Yes, all the absurdity is bizarrely entertaining, but Kenner’s 
film also comes embedded with a strong sense of urgency, 
because the issues these corporations are controlling are ones 
that directly affect the quality of our lives. Even the politicians 
who wield legislative power are often in gridlock, because 
despite knowing the truth, speaking it could mean their career. 

“Climate change is just the last big payday in that world 
of deception. I think that these congress people know that 
this is true, but they just don’t want to be voted out of office. 
At the moment they’ll go with the paychecks, but if they’re 
constituency starts to change, these people will change. I’m 
optimistic because if you look at gay rights, think how quickly 
the world has changed, or look at marijuana laws. These things 
were unthinkable six years ago. I do think people are coming 
around pretty quickly.”

Perhaps like Al Gore’s An Inconvenient Truth (2006), 
Kenner’s Merchants of Doubt may start out by preaching to the 
choir and further alienating skeptics, but with his optimism 
concerning the changing of tides as well as the increasing power 
of documentary filmmaking, which he considers to be the new 
path of journalism, he might just be giving our world a chance 
to become certain of our present and future by taking control of 
what we know, and leaving all doubts behind us. 

Merchants of Doubt hits theaters in LA and New York on Friday, 
March 6th.

MERCHANTS OF DOUBT:  
A chat with director Robert Kenner

BY COOPER COPELAND

PARTICIPANT MEDIARobert Kenner on the set.
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FOR SOUTHERN CALIFORNIA RESIDENTS, February 
through May are the absolute best time of the year to visit the 
Disneyland resort.

Smaller crowds and special discounts make the off-season 
considerably more enjoyable with shorter lines and more 
temperate weather. 

Up until May 22nd, residents can buy two-day park hopper 
passes with the option of choosing Disneyland or California 
Adventure for either day (watch out for the blackout dates—
March 20th-April 4th). Two days at the Magic Kingdom is a 
perfect staycation for those who might not be able to take a 
proper jaunt or Spring Break.

Disneyland celebrates its 60th anniversary this year and 
while the winter and early spring at the parks often come with 
some ride closures – for renovation or refurbishment – the 
limited lines at most of the attractions are worth missing out on 
Splash Mountain or Soarin’ Over California.

The frustrations of a day in the Magic Kingdom – heat 
and endless standing – disappear, well, like magic in the weeks 
leading up to summer. Pro tip: go in the middle of the week—
Tuesday-Thursday—for minimal crowd factor.

California Adventure, long considered the poor country 
critter to Disneyland’s glamorous city mouse, has done some 
serious sprucing up lately making it a worthy destination in its 
own right. 

Cars Land, of the Cars movie franchise, is especially fun 
with the Radiator Springs Racers as thrilling as a roller coaster 
ride. The attention to detail in this area of California Adventure 
rivals Disneyland’s. 

There are great places to eat in Cars Land as well. The 
Cozy Cone Motel, besides being super cute, serves up a 
variety of food inside portable cones, perfect for eating while 
walking or waiting in line. Churro bites, soft serve and chili 
con queso can all be eaten on the go. Alcoholic (gasp!) beer 
floats and vodka and pomegranate limeade are also available 
if you’re looking to get liquored up. 

The Bayside Brews in the Paradise Pier section of 
California Adventure also offers booze. Six craft beers on tap, 
like Blue Moon Belgian White, and a variety of pretzels make 
for a great pit stop. The rides in this area mimic old school 
carnival attractions – only better, like the ginormous Ferris 
wheel and roller coaster.

Fans of the movie Frozen can find much to embrace at 
California Adventure. The characters of Anna and Elsa are 
easily accessible for photo ops. There is also an interactive 
show and sing-along for the “Let It Go” die-hards.

Of course Disneyland itself is as dynamic as ever. 
The faster rides, like Thunder Mountain Railroad, Space 
Mountain and the Matterhorn combine thrills with spot on 
design and creativity elevating them above the average roller 

coaster found at other theme parks. The Indiana Jones ride 
also elicits squeals and laughter from its ability to immerse 
the riders completely in an exotic adventure.

Food at Disneyland gets better and better as the options 
increase, especially for those looking for something healthier 
or with dietary restrictions. Fresh fruit is available almost 
everywhere in the Magic Kingdom, something that patrons 
of older generations would’ve found unbelievable.

The all-time best dining option, if you’re willing to 
spend a little, is the Blue Bayou Restaurant located inside the 
Pirates of the Caribbean. There are Cajun and Creole options 
as well as the ultra incredible Monte Cristo. This sandwich 
easily feeds two. A ham and turkey and swiss extravaganza, 
deep fried, dusted with powdered sugar, and served with a 
side of blueberry jam, this sandwich undoubtedly takes the 
cake.

If you must wait until the end of May, there are 
numerous pleasures to be had as well. For one, the Diamond 
Celebration begins, marking the park’s 60th anniversary. This 
will include a new nighttime parade called “Paint the Night.” 

Disneyland’s nighttime fireworks show will also be 
enhanced, with new light projections that will extend beyond 
Main Street, projecting images on some of the attractions, 
like the Matterhorn. It will surely be a celebration fit for, well, 
a Disney Princess and her Prince Charming. 

SPRING
SEASON 

AT THE 
MAGIC

KINGDOM

BY ANGELA MATANO

FRANCINE ORR/LOS ANGELES TIMES/MCTFireworks over “It’s a Small World” ride.

http://www.campuscircle.com
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THOUGH IT’S RIGHT THERE IN THE TITLE, it might surprise 
you that St. Patrick’s Day is a secular holiday. Dating back to 
the 1600s, the holiday is meant to celebrate Saint Patrick, the 
green-garbed patron saint of Ireland for bringing Christianity 
to the Emerald Isle. It was said that Patrick used the three-
leaved shamrock (or clover) to demonstrate the Holy Trinity 
to the pagan Irish. However, today’s society mainly overlooks 
the holiday’s original intent minus one element: the lifting of 
Lenten restrictions, which you may know as getting sloshed off 
green beer and whiskey. 

For Americans, the 18th of March is in firm competition 
with the other unsanctioned National Hangover Days—New 
Year’s Day, the fifth of July, the Monday after the Super Bowl. 
Because St. Patrick’s Day is so kickass, it’s the one country-
specific holiday that most of the world seems to celebrate. 
Even if you’re Hispanic, African American or Lithuanian for 
Chrissake—on March 17th, everyone has a little green in 
them. 

And the City of Angels is no different. We’re no Boston 
or New York, where large Irish populations reside, but we 
certainly turn a little green on St. Paddy’s. Here are the best 
places around L.A. to celebrate.

St. Patrick’s Day Street Festival
In its 42nd year, the St. Patrick’s Day Street Festival takes 

over three blocks of downtown L.A. with food, music, games 
and of course, beer. With a whopping 300 kegs of Guinness, 

120 cases of Jameson and 200 pounds of corned beef, the 
party is assured to last all 20 hours that it’s scheduled for. 
Make sure to start your day with an Irish coffee because guests 
begin piling in Casey’s Pub at 6 AM. 

Hermosa Beach St. Patrick’s Day Parade
While St. Paddy’s inconveniently falls on a Tuesday this 

year, the pre-party celebrations are in full effect the weekend 
before. At Hermosa Beach’s annual parade on March 14th, 
attendees will find Irish dancing lessons, bagpipes and St. 
Paddy’s themed arts and crafts. And after a wholesome time at 
the parade, the watering holes on Pier Avenue will help settle 
your boozy St. Paddy’s day plans. 

Tam O’Shanter
With a name that Irish, you know you’re in for an 

authentic experience. The Tam is one of L.A.’s oldest 
restaurants, owned by the same family in the same location 
for 90 years. Kicking off at 10 AM, the annual St. Patrick’s 
Day party will feature music, food, drinks and the girls of 
Guinness and Jameson to enhance the ambiance. Music will 
be provided by Tam O’Shanter’s house band The Ploughboys 
and Whiskey Sunday, who blend traditional Irish folk with 
modern classics from the likes of Mumford and Sons. “St. 
Patty’s is one of the best celebrations throughout the year,” says  
General Manager, John Lindquist. “No one does it better in 
L.A. than The Tam.”

Shamrock ‘n’ Roll Aboard the Queen Mary
Starting at 5 PM on Tuesday, the historic Queen Mary hosts 

its annual St. Patrick’s Day bash. With music courtesy of The 
Fenians and Dublin Public, the Promenade Deck of the ship is the 
perfect place to get your Irish jig on. Also featured are two prize-
winning trivia competitions aptly named, “Shamrock Yer Noggin” 
and “Luck O’ the Irish.” According to the folks behind it, this is 
the place to, “try your best Irish brogue and sing along to a mix 
of good ol’ Irish party tunes and upbeat Celtic rock music that 
would make St. Paddy proud.”

Brennan’s Pub
Although typically known for its weekly turtle racing, 

Brennan’s is also home to one helluva St. Paddy’s Day celebration. 
The bar opens at 6 AM but patrons begin lining up even earlier. 
And with an outdoor patio, live music and deals on Irish swills, 
Brennan’s is the ideal setting to greet the sunrise while gettin’ 
pissed with your mates.  

Molly Malone’s
In Dublin’s fair city, where the girls are so pretty, I first set 

my eyes on Miss Molly Malone. Apart from being named after 
Dublin’s unofficial anthem, Molly Malone’s is decked out with 
Irish memorabilia that will transport you to the land of yore. Of 
course, the live bagpipe players and drams of whiskey will help, 
too. Alive, alive oh. Alive, alive oh. Crying cockels and mussels, 
alive, alive, oh. 

YOUR GUIDE TO ST. PATRICK’S DAY IN L.A.
HERMOSA BEACH CHAMBER OF COMMERCE

CASEY’S IRISH PUB

TAM O’SHANTER

 MOLLY MALONE’S
BY CAMPUS CIRCLE STAFF
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Santouka
Don’t let the food court fool you. Located in Santa Monica’s Mitsuwa Marketplace, Santouka is one 
of many exotic Japanese eateries but its’ undoubtedly the most popular. The broth takes 20 hours 
to simmer a mixture of pork bones, dried fish, vegetables and a slew of secret seasoning. And with 
many different varieties—salt flavor, miso, spicy miso and shoyu—Santouka has something for 
everyone. Don’t forget to pick up some traditional Japanese candies in the supermarket on your 
way out! 
(3760 S. Centinela Avenue Ave, Los Angeles, CA 90066)

Orochon Ramen
Some like it hot and for those that do, Orochon is the spot. Orochon Ramen in Little Tokyo is 
perhaps most famous for its television debut when Adam Richman, of Travel Channel’s “Man v. 
Food,” attempted (and succeeded) at downing the Special Number 2. Those who finish the bowl of 
fiery death in the time allotted get their picture up on the wall. Those who don’t, walk away while 
rubbing their belly in despair. Apart from boasting insane spice, Orochon also offers top-notch 
ramen with a diverse selection of toppings—mushrooms, egg, bamboo shoots and even jalapeno.
(123 Astronaut E S Onizuka St, Los Angeles, CA 90012)

Silverlake Ramen
Nestled in the heart of Hipsterville, USA, Silverlake Ramen is garnering some much-deserved 
attention (to the dismay of the nonconformist locals). The tiny shop is bustling during lunch hours 
with hungry locals and out-of-towners making the trip for a piping hot bowl of ramen. One aspect 
that sets this slurp shop apart from the rest is the seared edges of pork belly. Typically, the extra 
fatty portion of pig comes soft, but at Silverlake, it’s all about that scorched outer layer. On top of 
scrumptious ramen, Silverlake serves up gyoza, sushi and pork buns. Just make sure to get there 
before it becomes too mainstream.
(2817 W Sunset Blvd., Los Angeles, CA 90026)

Barnyard
Forget Taco Tuesdays. At Venice Beach’s Barnyard, Tuesdays are all about the ramen. Whoever said, 
“Good things come to those who wait,” was totally right because Barnyard only serves up ramen 
one day a week. And though it’s simple, it certainly does the trick. The Westside fancy-schmancy 
eatery has a rotating menu of variations on ramen, like shoyu-scallop broth. And for sides, order 
up pickles, pork neck or onigri (those cute, triangle-shaped wads of rice).  
(1715 Pacific Ave., Venice, CA 90291)

Ikemen
With “No Ramen, No Life” as their motto, Ikemen takes their soup seriously. But once the waiter 
delivers your dish, you might be surprised. At Ikemen, they do things a little differently. Ever finish 
your noodles or meat before your broth? They’ve solved that problem. By serving the noodles, meat 
and broth separately, Ikemen is the ramen answer to having it your way. They call it “dip ramen” 
but it has nothing to do with au jus sauce or tobacco (thank god). And they also offer some exotic 
extras like Italian basil soup base and zebra garlic seasoning.
(1655 N. La Brea Ave, Hollywood, CA 90028)

Daikokuya
If we didn’t put this ramen stalwart on our list, it’s likely the Yakuza would come after us. The 
house special is the Daikokuya Ramen—cheaply priced, seriously satisfying. It features tokotsu 
broth (pork bone based) native to Japan’s Kyushu and Hokkaido provinces. From then on, it’s all 
traditional—pork belly, egg noodle, bamboo shoots, bean sprouts and boiled egg. It’s like mom’s 
chicken noodle soup but with “Land of the Rising Sun” twist. 
(327 E 1st St., Los Angeles, CA 90012)

WITH TEMPERATURES RARELY DROPPING BELOW 60°F, the climate of Los Angeles 

never quite qualifies as “soup weather.” Nonetheless, the City of Angels is home to 

multinational ethnicities and with that comes great food. One of which is Japanese ramen. 

And you don’t have to trek to Little Tokyo to find it. Scattered across the city are plentiful 

destinations to get your slurp on. Below, you’ll find our favorites. L.A.’S BEST 
SLURP SHOPS

BY CAMPUS CIRCLE STAFF

(Disclaimer: you may be asking yourself, “Why aren’t these ranked?” “Which spot is L.A.’s king 
of ramen?” We didn’t choose a winner; every spot on the list is slurptacular. And, let’s be honest, 
anything is better than cooking Top Ramen your dorm room.)

Silverlake Ramen

BECKY REAMS

Orochon Ramen’s deadly 
Special Number 2.

Have it your way at Ikemen.

http://www.campuscircle.com
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Shine
CK One’s high-shine gloss trio brings a little bit of the party 
wherever you go. The three pretty shades are wearable with just 
the right amount of oomph.

For those who like their make up to come with a 
conscience, Acure’s Lip Lushes check all the boxes. Gluten, 
paraben, phthalates, sulfates, animal testing, preservative, 
artificial color and synthetic fragrance-free – these little tubes 
will decorate you without harm. And the five colors, like No 
Strings, are oh so pretty.

Clean
Verbena Blossom Nectar Nourishing Bath & Shower Gel from 
Hillhouse Naturals brings luxury into your bathroom. The 
invigorating scent is also featured in the brand’s Body Cream.

Super + intensive, EmerginC Scientific Organics’ Phytocell 
Detox Mask rids skin of all the bad stuff, leaving behind pure 
radiance. The specialized ingredients range from kombucha to 
algae to grape stem cells.

So easy to use, Le Mieux Vita-C Clear Skin Pads do the 
extra work cleanser can’t. With just a few swipes, these miracle 
cloths minimize sunspots and brighten skin.

Hair
Punch up your natural color with the new U Color Italian 
Demi Color Kit from Umberto Beverly Hills. With shades like 

Red Cayenne and Pearl Blonde, you can take your hair from 
blah to stunning in just 25 minutes.

Living in Los Angeles, it seems like there is never enough 
moisture in the air. Acure’s shampoo and conditioner aim to 
help with Moroccan argan stem cells and argan oil to battle the 
elements and bring back manageability.

Enhance
The perfect lip color to give your pout a flush of color, Pacifica’s 
Devocean Natural Lipstick in Natural Mystic enhances your 
assets without overwhelming them. The completely adorable 
packaging will make you want to give it to your friends as well.

Relax
The terrific coconut bath soak by Herbivore Botanicals will 
whisk you to an island vacation with a simple scoop. The 
coconut acts as a hydrator, leaving your skin especially soft. 
Heaven scent.

Nurture
What a deal! Buy three get one free with Out of Africa’s pack 
of lip balms. 100% pure and unrefined with mouth watering 
flavors, like pomegranate + acai, these little tubes are even 
vegan.

Mild in all the right ways, Kora Organics products heal 
and protect skin. The Soothing Day and Night Cream utilizes 

fantastic ingredients, like primrose oil, chamomile and olive to 
calm skin harassed by pollution, sun and everyday wear and tear.

Beyond adorable, like puppies and Emma Stone, Marc 
Jacobs Kiss Pop lip color sticks look like a cross between bullets 
and pencils. With rich colors, like Smack, to punch up your 
kisser, these crayons will quickly become a favorite in your 
makeup arsenal.

Sephora + Pantone are like a match made in the celestial 
heavens. Marsala is the color of 2015 and Sephora’s box of five 
layering lip shades make a terrific gift.
Jane Iredale products bring an inherent comfort with their 
focus on wearability and just plain prettiness. The PureMoist 
Lipsticks nourish your kisser while drenching it in beautiful 
color, like the creamy red grape of Annette or the sweet pink 
found in Madison. Pucker up.

Inglot’s Nail Enamel comes in fun and flirty shades that 
go on easily and stay put. Free of harmful chemicals, like 
formaldehyde and phthalates, you can rest easy while you paint.

Perfume
With the price for fragrance often upwards of $100, fancy brands 
can seem out of reach for those on a budget. FragranceNet 
aims to help with reduced prices on stellar perfumes. Try Marc 
Jacobs’ Daisy, which combines the sweet smells of violet, ruby 
red grapefruit and vanilla or Flora by Gucci, a heady mix of 
peony, pink peppercorn and rose.

As spring approaches, it’s high time to 

ditch the winter shades and illuminate 

your look, inside and out. With these 

products, you’ll add vibrancy and 

bounce to your appearance and mood. 

The long, dark winter sleep is behind 

us; time to lighten up!

BY ANGELA MATANO

BEAUTY

SPRING BEAUTY

ACURE Triple Action 
Repairing Shampoo and 

Conditioner

Devocean Natural lipstick set

Marc Jacobs Kiss 
Pop. Color: Smack

Acure Lip Lushes set

Out of Africa lip balm
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Need to get rid of BULKY items?

DO THE RIGHT THING
and Help Keep Our 
Community Clean!

Call 800-773-2489 to schedule a FREE PICK-UP  
before leaving your Fridge, Couch, Futon, etc… on the curb.

As a covered entity under Title II of the Americans with Disabilities Act, the City of Los Angeles does not discriminate on the basis of disability and upon 
request, will provide reasonable accommodations to ensure equal access to its programs, services and activities.

http://www.campuscircle.com


bigbearmountainresorts.com
General Information 909.866.5766

For those passionate about the mountains,  
Big Bear Mountain Resorts is your perfect getaway.

Snow Summit and Bear Mountain are located just a short drive 
away but will make you feel as though you’re a million miles 
from the city and daily grind. There’s really no explanation, it 
just feels a little better at 7,000 feet. 

Winter brings skiing and snowboarding with all the amenities. 
Huge snowmaking systems guarantee it. Bear Mountain has 
the steeps and the award winning Terrain Park. Snow Summit 
features wide open family cruising and the best variety of 
terrain in Southern California.

Summer fun includes golf in a scenic alpine setting. The Bear 
Mountain Golf Course is a 9-hole mountain style course 
complete with a pro shop, practice green, club/cart rentals, a 
300-yard driving range and a course pro.

Need some Family Fun? During the summer, Chair 1 and 2, at 
Snow Summit, transform into the Scenic Sky Chair carrying 
hikers and sightseers to the top of the mountain where they 
can hike the many trails, play in the pinecones, or enjoy a BBQ 
lunch at the View Haus. Mountain bikers riding the  Scenic Sky 
Chair can access not only easy cruising  mountain trails, but 
also SoCal’s only lift served downhill bike park. In the base area 
we offer bike rentals and a full service summer Sports Shop 
with everything from sunscreen to bike gear for the whole 
family. Come enjoy Southern California’s favorite mountain 
playground!  We’ve got it all, all year round.

BIG MOUNTAIN FUN 
ALL YEAR LONG!

Play Golf at 7,000 feet! 

Wide open groomed runs 
with snowmaking from November until April.

26 Lifts 
including 4 
High Speed Quads

Ride The 
Snow Summit 
Scenic Sky Chair
All Summer Long!

World Class Freestyle Parks

               Take your bike          
              up the

  Scenic Sky Chair  
for a fun bike ride down

4 season Ad 8.375 X 10.875

You always get more at 
Big Bear Mountain Resorts.

Where One Ticket Gets 
You Two Mountains!

SO CAL’S
Premier Resort Experience!

Big Bear Mountain Resorts has more to offer than any other resort in Southern California.
Interchangeable lift tickets, free shuttling between the two resorts, more lifts, more runs, more amenities, more 

of everything! Come enjoy a spectacular alpine setting overlooking Big Bear Lake and a complete mountain 
community with shops, lodges, restaurants and nightlife.

General Information: 909.866.5766  • Snow Report: 800.BEARMTN • 888.SUMMIT.1

bigbearmountainresorts.com

Winter Ad 7 X 12.5

You always get more at 
Big Bear Mountain Resorts.
Where One Ticket Gets You 

Two Mountains!
Big Bear Mountain Resorts has more to offer than any other resort in Southern California. 
Interchangeable lift tickets, free shuttling between the two resorts, more lifts, more runs, 

more amenities, more of everything! Come enjoy a spectacular alpine setting overlooking Big Bear Lake 
and a complete mountain community with shops, lodges, restaurants and nightlife.

General Information: 909.866.5766 • Snow Report: 800.BEARMTN • 888.SUMMIT.1

bigbearmountainresorts.com

SoCal’s Premier Resort Experience!

Winter Ad 9.165 X 10.375

Big Bear Mountain Resorts has more to offer than any other resort in Southern California. 
Interchangeable lift tickets, free shuttling between the two resorts, more lifts, more runs, 

more amenities, more of everything! Come enjoy a spectacular alpine setting overlooking Big Bear Lake 
and a complete mountain community with shops, lodges, restaurants and nightlife.

General Information: 909.866.5766 • Snow Report: 800.BEARMTN • 888.SUMMIT.1

bigbearmountainresorts.com

SoCal’s
Premier Resort Experience!

You always get more at 
Big Bear Mountain Resorts.
Where One Ticket Gets You 

Two Mountains!

Winter Ad 8.5 X 11


