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NEWS

THE UNIVERSITY OF CALIFORNIA is scrambling to make room for the largest enrollment boost of 
California undergraduates in years — 6,500 more for the fall 2016 term, with the most selective cam-
puses taking the most new students.

UCLA, Berkeley, San Diego and Riverside will each accept 750 more students this year; system-
wide, nearly 14 percent more state residents are expected to gain admission. That’s good news for 
nervous high school seniors and transfer students who competed against 206,000 others in another 
record-shattering year for UC applications for 2016.

The expansion has pressed officials to find more housing, hire additional faculty and expand sup-
port services. On Wednesday, UC President Janet Napolitano announced new efforts to build at least 
14,000 more beds for both undergraduate and graduate students by 2020.

“A key priority is to ensure this housing is and remains affordable to UC students,” Napolitano 
said at the UC Regents meeting in San Francisco. “Many of our campuses are located in some of the 
most expensive real estate markets in California.”

Campuses are already busy hiring new professors and adding additional undergraduate courses.
In November, the regents approved Napolitano’s plan to boost enrollment of California students 

by 10,000 over the next three years, a response to criticism about the rising number of students from 
other states and countries taking UC seats. Out-of-state students pay triple the $12,200 in annual tu-
ition that Californians pay.

The Legislature approved $25 million for an additional 5,000 undergraduates this fall, but UC 
officials will actually admit 6,500 because enrollment dipped last year from 2014, the baseline year for 
the increase, according to UC spokeswoman Dianne Klein.

The funds, however, will pay for less than half the cost of educating the students. That prompted 
concerns at the meeting that educational quality could decline without more dollars.

Daniel Hare, a UC Riverside professor and chair of the Academic Senate, fretted that students 
could be deprived of more intimate, hands-on learning opportunities in teaching labs and perfor-
mance studios that he said were crucial supplements to lectures.

“You’re slowly filling the balloon, and eventually it’s going to pop,” he said. “Everything we need 
to maintain for quality requires a commitment for resources that faculty are concerned are not being 
made.”

Mohsin Mirza, UC Student Association undergraduate committee chairman, told the regents that 
it was “highly irresponsible” to accept more students without making sure they had proper housing, 
classes, mental health services and other support.

He said one student was sleeping in the living room of his university housing, sharing space with 

two other students.
Julia Schemmer, a first-year UC Riverside student, said students are sitting on floors at her cam-

pus because classrooms are so crowded. Riverside is undergoing a faculty expansion, however, to lower 
class sizes from the high 20s to the low 20s, according to Provost Paul D’Anieri.

Officials at individual campuses also expressed concerns about how to pay for needed support 
for all the new students.

“It’s a huge challenge,” said Steve Olsen, UCLA vice chancellor and chief financial officer.
“The state is saying they want affordability but more access. Those are the marching orders we’ve 

been given, and we’re doing everything we can to make sure that that’s done in a way consistent with 
our goals for academic quality,” Olsen said.

As one short-term relief measure, Olsen said, UCLA will increasingly place three students in 
dorms designed for two as officials explore options to build or buy more housing. He said officials 
hope to eventually add 2,000 beds.

Napolitano said UC officials would begin touring all 10 campuses to assess housing needs.
She said she hoped to accelerate the timetable for the new beds, with new construction and pur-

chase of existing property largely financed by outside parties.
In other actions, Napolitano asked that a proposal for an 8 percent increase in supplemental 

tuition for professional degrees in nursing be tabled for further study after several regents raised ques-
tions about it.

Several regents also pressed UC officials for greater efforts to expand the number of African-
American, Latino and other underrepresented students at UC.
———
©2016 Los Angeles Times
Visit the Los Angeles Times at www.latimes.com
Distributed by Tribune Content Agency, LLC.

SAN JOSE, CALIF. — Are you white and living in Hawaii? A 
Jewish orphan studying aeronautical engineering? Or maybe 
your mom, dad or grandma teaches school in Antioch, Calif.?

The University of California may have a scholarship — or 
two — just for you.

Alongside essay questions and SAT scores, UC’s application 
for aspiring students has become a virtual matchmaker for 
scholarship endowments, asking applicants everything from 
whether they are small-town mechanics, have ancestors from 
Pon Yup, China, or are interested in dairying, dry-land farming 
or dance.

UC campuses handed out nearly 10,000 of these 
undergraduate scholarships totaling $36.5 million in 2014-15 — 
an average award of more than $3,500, according to its financial 
aid report.

The “Scholarship Opportunities” section of the application 
provides a window into the quirky, often clannish world of 
donors looking to help a very specific type of person, including 
descendants of Civil War veterans — with separate funds for each 
side.

Students sift through these and other obscure opportunities 
as they enter the thick of scholarship season, appealing to donors 
to finance their high-priced educations based on their leadership 
skills or academic record — or maybe their height or hair color.

“One of my friends really did get one for having red hair 
and freckles,” said Grace O’Toole, a UC Berkeley freshman who 
has neither.

At UC, there’s even a scholarship for USA Freestyle Martial 
Arts “red belts.”

While the majority of student aid comes from government 
sources, students piecing together upward of $34,000 a year for a 
UC education — and that is with in-state tuition — say that every 
bit helps.

O’Toole applied for more than 20 private scholarships, 
writing an essay about a zombie apocalypse for one fund and 
reading an essay about fire safety to enter a scholarship lottery 
by the American Fire Sprinkler Association — long odds she 
compared to winning the Powerball jackpot. (According to the 
association, up to 60,000 high school seniors enter each year in the 
hope of snagging one of 20 $2,000 awards.)

She said she was “a little bit thrown” by the oddness of the 
UC scholarship list but filled it out anyway, not wanting to close 
off any possibilities.

Berkeley High School counselor Teri Goodman advises her 
students to check all of the boxes that apply to them in the UC 
application, including one for disadvantaged minority students 
attending Berkeley High.

She finds some of the items funny, she said, but she doesn’t 
think her students are all that amused.

“I think they’re just sort of wrapped up in the 
overwhelmingness of it all,” she said. “I don’t think they see the 
irony that’s sometimes there or the oddness of the question.”

But UC doesn’t have a monopoly on quirky cash for college. 
While scanning a UC Berkeley site for outside scholarships, 

Kristyn Fudge spotted another unusual opportunity last spring 
— brought to her by Budweiser, whose product she will legally be 
able to drink in less than three years.

Bud’s maker Anheuser-Busch is underwriting the bulk of 
Fudge’s undergraduate education at UC Berkeley, covering four 
years of hefty out-of-state tuition — more than $150,000 — as 
part of a recruitment and training program that includes summer 
internships.

The scholarship application was more intensive than most 
job interviews, involving a “video cover letter” and a panel 
interview in the company’s St. Louis headquarters.

When she got the award, her parents said they would start 
drinking a lot more Budweiser.

“It was out of the blue, something I hadn’t expected to 
happen,” said Fudge, a freshman chemical engineering major.

Fudge also happens to have red hair, but she did not apply to 
scholarships based on physical characteristics or luck. “I actively 
avoided those,” she said. “I couldn’t tell if they were real. You have 
a better chance if you apply to the scholarships that are more 
merit-based, that you can really shine your personality through.”

But her chief advice is simple: Put your name out there.
“If you don’t apply,” she said, “you’re not going to get it.”

 ———
©2016 San Jose Mercury News (San Jose, Calif.)
Visit the San Jose Mercury News (San Jose, Calif.) at www.
mercurynews.com
Distributed by Tribune Content Agency, LLC.
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LOS ANGELES — Three months before the gaokao, China’s all-
or-nothing college entrance exam that can determine whether 
students become cashiers or CEOs, Kenny Fu was having second 
thoughts.

His parents, small-business owners, wanted him to study 
in the U.S., but Fu’s English was poor and he was afraid he 
wouldn’t be able to make friends.

With the two-day, 10-hour exam looming, he hated the 
idea of a single test determining his path. The family scraped 
together money to move him to the United States in 2011.

After studying English for a year, he began to attend class-
es at Pasadena City College, where he volunteers part time and 
hopes to transfer to UCLA.

More than 124,000 Chinese undergraduates are studying 
in the United States, according to the Institute of International 
Education. Many are affluent, announcing their presence on 
campus with Lamborghinis, flashy clothes and the profligate 
spending that is the hallmark of the fuerdai — the derogatory 
term for sons and daughters of China’s new wealthy class.

But a growing number are like Fu — children from lower-
middle-class families who are looking for an alternative to an 
overcrowded and unforgiving Chinese educational system.

In 2007, just 2,500 Chinese students were enrolled at U.S. 
community colleges, which have become increasingly attrac-
tive to low-income or low-performing Chinese students who 
want to escape the pressure of the gaokao. Now more than 
16,200, or 13 percent of all Chinese undergraduates in the U.S., 
are studying at community colleges in this country.

Los Angeles’ community colleges host a large percentage 
of those students, according to a Los Angeles County Econom-
ic Development Corp. report issued in 2014. Nearly half of the 
20,000 students from China studying in Los Angeles County 
attended community colleges, according to the report. Santa 
Monica College, home to the most international students of 
any community college campus in the nation, has more than 
1,000 Chinese international students — up from roughly 200 
six years ago, according to Denise Kinsella, associate dean for 
international education.

In China, a huge industry of intermediary agencies 
guarantees acceptance letters for a few thousand dollars, and 
they’ve successfully marketed American community colleges 
as a stop on the way to a degree at a four-year university.

“It used to be that only the top students could come to 
the U.S.,” said Michael Wan, chief executive of the Irvine-based 
Wenmei Education Consulting Group. “Now, anybody with 
money can come.”

The trend — a reflection of China’s growing middle class 
— is eagerly embraced by California’s cash-poor community 

colleges, which lost nearly $1 billion during the recession. But 
larger numbers of Chinese students with limited resources or 
skills will challenge community colleges, which have fewer 
staff and resources to devote to foreign students.

Some in academia question whether community colleges 
can handle the influx of Chinese students.

“The number of students is growing much faster than the 
services for them are,” Wan said.

For every fuerdai who shows up with unimaginable 
wealth, there are several students who are struggling financial-
ly, said Amy Yan, assistant director of the international student 
center at Pasadena City College.

“It is a stereotype that all Chinese students are rich and 
have Benzes and Bentleys. It’s just not true. It’s just that the 
rich students show off more,” said Yan, who came to the U.S. 
decades ago as an international student herself.

The rising numbers of foreign students in publicly fund-
ed universities have irked some parents and legislators. Earlier 
this year, the UC regents voted to cap the number of out-of-
state and international students at UCLA and UC Berkeley at 
their current levels — about 30 percent.

Supporters counter with a litany of benefits foreign stu-
dents provide. NAFSA, an international education professional 
organization, estimated the total of almost 1 million foreign 
students in the U.S. contributed $30.5 billion to the U.S. econ-
omy last year.

At Pasadena City College, international students pay 
about $8,000 in tuition a year and generate more than $8 mil-
lion in revenue. Only a small portion of that goes back into the 
international student program, said Russell Frank, the college’s 
interim associate dean of international students. The rest, he 
said, “funds faculty, programs and students across campus.”

But it’s not just the money, Frank said. A larger inter-
national student body gives community colleges a chance to 
make global connections and expose local students to different 
cultures.

At Mt. San Antonio College in Walnut — popular because 
it’s in the midst of the San Gabriel Valley’s large Chinese popu-
lation — enrollment of Chinese students has increased from 
just 27 students in 2005 to 316 last year.

The community college has added several staffers to its 
international student center, including a full-time internation-
al student counselor who can speak Mandarin, said Audrey 
Yamagata-Noji, vice president of student services.

The biggest challenge, administrators say, is integrating 
international students into the student body at large — that 
means getting Chinese students to participate in clubs and 
make friends with local students.

Chinese students in U.S. universities and colleges are un-
usually isolated by language and culture, said Zoe Wu, profes-
sor of Chinese at Pasadena City College. Typical undergradu-
ate struggles, such as how to register for classes and maintain 
degree progress, are especially complicated when you add visa 
requirements and immigration restrictions to the mix.

Chinese students are more likely to ask one another or en-
gage a Chinese-speaking education agent for help than talk to a 
college administrator, which sometimes causes more problems 
than it solves, Frank said. For example, agents might be receiv-
ing all of a student’s mail and preventing colleges from com-
municating with them.

Experts say the number of Chinese students at commu-
nity colleges is likely to increase.

“It used to be that Chinese kids want to go to Harvard, 
but now there are Chinese students at every level and type of 
U.S. institution,” said Peggy Blumenthal, senior adviser to the 
president of the Institute for International Education. “More 
and more Chinese students are interested in the way America 
teaches.”

And community colleges, Blumenthal said, offer some-
thing that teenagers of any nationality crave: the freedom to be 
indecisive and the ability to change your mind.

Lantian Xiang, the only son of two white-collar workers 
from the Hunan province, came to the U.S. five years ago with 
ambitions similar to that of any American millennial.

“I wanted to have an experience in a foreign country, and 
I wanted to figure out what my heart wanted,” said Xiang, 22.

His mother suggested he study in the U.S. after she at-
tended one of the many U.S. education seminars put on by 
Chinese education consultancies, and he embraced the idea. 
The pressure of the gaokao was stifling, and he wanted to ex-
perience what he termed the American lifestyle. He ended up 
at Pasadena City College.

“People here have their own attitudes, their own thoughts, 
their own likes,” said Xiang, now a third-year financial actuar-
ial mathematics major at UCLA. “They just follow their heart 
and don’t listen to what someone tells them to do. That’s what 
I wanted.”
———

©2016 Los Angeles Times
Visit the Los Angeles Times at www.latimes.com
Distributed by Tribune Content Agency, LLC.
Photo credit: Lantian Xiang is a Chinese student who started 
his undergraduate studies at Pasadena City College before 
transferring to UCLA, where he now is a junior in actuarial 
sciences. (Luis Sinco/Los Angeles Times/TNS) 
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BERKELEY, CALIF. — Before he ever knew they might be topics 
to study in college, food business and farming played an impor-
tant part in Charlie James’ life.

At Hamilton High School in Los Angeles, he sold home-
made rice balls and sushi to classmates and earned about $40 
a day for a college fund. Then he was deeply affected by visit-
ing his grandmother’s organic vegetable farm in Japan, learning 
about pesticide-free and locally grown produce.

This fall, James took a step closer to his career goal of help-
ing to run and innovate urban farms and rooftop gardens. A 
business major at the University of California, Berkeley, he also 
enrolled in a newly established academic minor in food systems, 
a set of classes that include such topics as nutrition, the effect of 
climate change on agriculture, farm labor practices, food mar-
keting, water resources and world hunger.

James is part of widening trend at American colleges and 
universities to channel students’ foodie passions into classrooms, 
labs and campus gardens. An estimated 30 U.S. colleges and uni-
versities have formal interdisciplinary food studies programs that 
offer degrees or minors. New ones opened this fall at UC Berkeley, 
the University of the Pacific and Syracuse University. Hundreds of 
other more traditional degrees in agriculture, nutrition and the 
environment are attracting new food-focused interest.

James’ program includes a hands-in-the-dirt internship at 
UC Berkeley’s Gill Tract Community Farm in nearby Albany. 
Recently, as he tied green bean plants to posts beneath netting, 
he recounted his family’s emphasis on fresh food.

“It’s ingrained in me that there is a lot of food out there 
that is harmful to people and the environment. I want to address 
that in my studies here and try to fix some of the injustices,” said 
James, 21. “A lot of people can’t afford organic food. I want to 
make it more accessible.”

More colleges are responding to those types of concerns. 
The current crop of college students swap restaurant tips, dis-
cuss gluten-free and paleo diets and post photos of vegan meals 
on social media with great frequency. Along with their interest 
in food, many also are committed to social justice and activism 
around issues of hunger, food safety and pollution, analysts say. 
Industry exposes in such books as “The Omnivore’s Dilemma,” 
by Michael Pollan and “Fast Food Nation” by Eric Schlosser, and 
films “Super Size Me” and “Food, Inc.” are cited as significant 
influences.

Many college students are deeply involved in “what they eat 
and don’t eat” but in different ways than older gourmands only 
seeking fine dining, said professor Krishnendu Ray, president of 

the Association for the Study of Food and Society. Many stu-
dents plan food-oriented careers, whether in start-ups, nonprof-
its or government, said Ray, who chairs the nutrition, food stud-
ies and public health department at New York University, which 
has one of the nation’s oldest food studies master’s program and 
enrolls about 175 students.

Food culture is now “a legitimate” topic for scholarship, 
and schools use such programs to gain status and attract tu-
ition-paying students, Ray said.

“Universities try to elbow into a crowded marketplace. 
They are seeking to do something new and make a mark in a 
field of knowledge not dominated by someone else,” he said.

The University of the Pacific, which has its main campus 
in Stockton, established its food studies master’s program in 
restaurant-obsessed San Francisco and enrolled 14 students this 
fall. Colleges are catching up to public interest in food, said pro-
gram director Ken Albala, a historian. “You can talk about food 
from an intellectual standpoint and not just what tastes good,” 
he said. Courses include “food and literature” and “business of 
food.”

Miranda Rosso, 26, is taking some of those night classes 
while working as a behavioral therapist in an elementary school. 
She hopes to shift careers to a food-tech start-up or a nonprofit 
organization in the field. Foodie culture “is so much a part of 
our lives now, it makes sense that it is becoming part of college 
programs,” she said, adding that it especially makes sense in a 
state where agriculture, wine and restaurants are so prominent.

Across the bay, the 3-year-old Berkeley Food Institute think 
tank at the UC campus brings together scholars and speakers on 
scientific and policy research. That work was bolstered last year 
when the UC system launched the UC Global Food Initiative, 
which draws together and funds food scholarship in agriculture, 
medicine, nutrition, climate science, social science and the hu-
manities.

At the UC Berkeley campus recently, a lot was cooking in 
the food systems field. A public policy class learned about en-
vironmental damage from large-scale hog farms. In a nutrition 
course, a professor lectured about fermentation and students 
presented research about production and consumption of 
canned tuna; later, a lab section worked in a test kitchen com-
paring the starch content of different potato varieties. About 50 
students attended an evening discussion about food industry 
careers, with alumni discussing their jobs in the food stamps 
program and in farmers market organizations. Influential chefs 
Alice Waters and Claus Meyer spoke at a forum on sustainable 

food entrepreneurship.
Changes are apparent in campus dining facilities too. The 

popular Brown’s cafe, in the genetics and plant biology building, 
switched its menu recently to mainly foods grown or processed 
within 250 miles of campus.

During an interview there, Ann Thrupp, executive direc-
tor of the Berkeley Food Institute, which helped develop the 
new food systems minor, said that about 45 pre-existing courses 
across many departments were included in the program. Those 
include “environmental plant biology,” “human food practices” 
and “economics of water resources.” The goal is education about 
the chain “from production and distribution to consumption 
and impact,” Thrupp said.

So far, 15 students have signed up and many more are 
about to. Ramji Pasricha of Cerritos, a pre-med student major-
ing in environmental sciences, said she added the food systems 
minor to better counsel future patients about their diets. She 
said she wants to bolster any advice about “choosing an apple 
over a Coca-Cola.” In addition, like many students, Pasricha has 
a personal stake, seeing relatives suffer from diabetes.

Other UC campuses are joining the trend. UCLA has a new 
food studies graduate certificate program, a freshman science 
and environmental survey course centered on food and a “food 
justice” class emphasizing field work at community gardens and 
kitchens. UC Davis established a World Food Center research 
facility and a major in sustainable agriculture and food systems, 
while UC Santa Cruz offers a concentration in “agroecology & 
sustainable food systems,” and both campuses have extensive 
farm projects.

At the UCLA freshman class recently, environmental stud-
ies professor Cully Nordby lectured to 160 students about en-
dangered species, detailing the debate over shark tail soup in 
Asian cuisine. Later she explained how food links such topics 
as pollution, water resources, biology, poverty and healthy diets.

“Everyone eats,” she said. “So using food as the lens makes 
it relatable and personal to the students.”
———

©2015 Los Angeles Times
Visit the Los Angeles Times at www.latimes.com
Distributed by Tribune Content Agency, LLC.
Photo Caption: UC Berkeley students Weiwei Lu, left, and Amy 
Shieh check the recipe for making low sugar raspberry jam Oct. 
class on fermentation and preservation on October 29, 2015 in 
Berkeley, Calif. (Gina Ferazzi/Los Angeles Times/TNS)
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LOS ANGELES — There’s no glass in the windows of Locol, 
the new restaurant from chefs Roy Choi and Daniel Patterson 
in Los Angeles’ Watts neighborhood. Instead, the large windows 
and doors of the roughly 3,000-square-foot space are simply 
screened in — which makes the place feel more like someone’s 
big front porch than the first joint restaurant from two high-
profile chefs.

This is intentional, as is pretty much everything about 
Locol, a project that the pair hopes will revolutionize the food 
scene, not only in this neighborhood but across the country.

When those screen doors finally opened last week, it 
marked the official start of a project that began in 2014 at that 
year’s MAD Symposium in Copenhagen, when Patterson gave 
a talk at the food conference and began thinking about how to 
change the world. This is not an exaggeration. This is exactly 
what Patterson and Choi want to do with their project, which 
will soon open a second location in the Tenderloin neighbor-
hood of San Francisco, a third in Oakland, and eventually a 
fourth in Los Angeles, also in Watts.

The mission of Locol is to bring affordable and healthful 
food to neighborhoods that have long been underserved and, 
by so doing, ultimately to transform what we consider to be 
“fast food” in this country.

Thus there are the $4 “burgs,” which are cheeseburg-
ers or sandwiches of barbecued turkey and fried chicken in 
Robertson’s buns; bowls of noodles, chili, tofu and vegetable 
stew, and bulgur with dressing; “crunchies,” or chicken or veg-
etable nuggets or “nugs”; “foldies,” which are folded tortillas 
filled with carnitas, beans and cheese and other fillings; and 
$1 “yotchays,” Locol-speak for small paper bowls of spicy corn 
chips, rice, slaw, cooked greens, gravy and flatbread. There’s 
a breakfast menu coming soon, with yogurt and house-made 
granola, French toast “holes,” and various “eggs in the hole.” 
The drinks, including hot and iced coffee and aguas frescas, 
are all $1.

It’s an ambitious enterprise engineered by two chefs who 

have a vision, a wide audience and a lot of resources. Patter-
son is best known for his San Francisco restaurant Coi, which 
has two Michelin stars. Choi is, of course, the man behind the 
Kogi BBQ food truck empire, as well as a handful of well-re-
garded restaurants in Los Angeles. On their informal advisory 
board for Locol is Rene Redzepi, the chef who started Noma 
in Copenhagen, often called the best restaurant in the world, 
and the MAD Symposium itself. Chad Robertson of Tartine 
Bakery in San Francisco is also an advisor. How many quick-
service hamburger buns, after all, are made using a recipe from 
a James Beard Award-winning baker?

“It’s a beautiful thing, you know?” said Choi as he took 
a break from delivering trays of burgers and yotchays to the 
crowd of mostly locals that had been filling the restaurant in 
the days before it opened as part of an extended “friends and 
family” run.

“You see how Watts is. You holler at each other. The en-
ergy is the corner, the block — so why shut that off?” Choi says 
about the screened doors and windows.

“The people here must have thought we were crazy,” said 
Patterson, joining Choi on the patio that opens up behind the 
restaurant, next to Locol’s commissary and second kitchen. 
“But they gave us an opportunity to do what we said we were 
going to do.

“This whole backyard was piles of dirt and barbed wire,” 
Patterson said, looking around. Now the patio is filled, as is the 
dining area inside, with wooden squares of various sizes, re-
claimed wood that’s been painted in black and white and used 
as tables and chairs, rather like the furniture of a giant kids’ play-
ground.

“When Daniel called me, he said: Roy, I have this crazy 
idea,” said Choi. “I just knew. We both knew. We’re in this 
whether we want to be or not.”

Pattterson’s crazy idea was not only to open a few afford-
able restaurants in Los Angeles and San Francisco but to ex-
pand them across the country. In the process, they’ll use those 

restaurants as incubators, beginning with the first Locol in 
Watts. Choi says they’ve already hired about 50 people at the 
Watts location, all of whom live in the area.

One of those local hires is Lydia Friend, who has spent all of 
her 56 years in Watts and is the restaurant’s store manager; Choi 
hired her sons at Locol as well. “When I was a little girl, this was 
three buildings — a print shop, an arcade and a joint where they 
bet on horses,” she says, looking around the restaurant now.

The property, which is across the street from Florence 
Griffith Joyner Elementary School and a few blocks south of 
the Jordan Downs housing projects, is now owned by Aqeela 
Sherrills, a community activist best known for brokering a 
peace agreement between rival gangs the Bloods and the Crips 
in the area in 1992.

“We were swinging for the fences,” said Choi of why they 
chose this neighborhood for the project. “If we’re really going 
to do this, let’s see if one of the most powerful neighborhoods 
in L.A. would embrace us. If they did, we’d know that what 
we’re doing is true. You can’t force that.”

“No one has come to their community,” added Patterson. 
“The presumption is that people don’t want it. It’s a lot of pre-
sumptions.”

Both chefs talk a lot about changing the system. And, yes, 
they use the term “revolution” a lot.

“The long-term vision is not one or three or five restau-
rants — we want to be the next fast food,” said Hanson Li, the 
San Francisco restaurant financier who is also a Locol partner. 
Li takes another spoonful of a soft-serve sundae that’s on the 
$3 dessert menu. “Does it feel like a restaurant?” he asks, as a 
wave of conversation and music comes in through the win-
dows from the crowded sidewalk outside.

“It feels more like a cookout.”
———
©2016 Los Angeles Times
Visit the Los Angeles Times at www.latimes.com
Distributed by Tribune Content Agency, LLC.
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LOCOL - A NEW KIND OF NEIGHBORHOOD FAST FOOD
BY AMY SCATTERGOOD - LOS ANGELES TIMES (TNS)

Chef Roy Choi (pictured) opened LocoL, a new fast food restaurant with chef Daniel Patterson. 
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DJ KHALED IS THE INTERNET PHILOSOPHER OF THE MOMENT.
If you’re late to the game, DJ Khaled is a Top 40 hip-hop artist who, until a few months ago, 

was mostly recognized for yelling his name in songs like “All I Do Is Win.” But now he has attracted 
an entirely new set of fans thanks to his Snapchat account. Every day you can watch Khaled eat 
breakfast, water his plants and deliver 10-second sermons on the keys to success.

He’s got an entire set of catchphrases: “another one,” “you played yourself,” “major key.” At this 
point, he should probably just copyright the “key” emoji.

But the masterpiece of his Snapchat phraseology is “they,” as in “they don’t want you to have 
breakfast.” He says this every morning.

Khaled never says who “they” is or what “they” have against you eating your egg whites, but 
that’s what makes the statement so useful. We all have a “they,” don’t we?

“They” is anyone who gets in your path. “They” are the doubters. The naysayers. The people 
that Notorious B.I.G. was talking about in the intro to “Juicy.”

When he says, “They don’t want you to eat breakfast,” he’s simultaneously telling you: “Eat 
your breakfast, so that you can have revenge on your haters,” and: “You’ve worked hard and 
achieved success, and your breakfast is a reward for that. Enjoy that reward, so that you can have 
energy to work more.”

Khaled’s anti-“they” mantra is a motivational anthem for late capitalism: Defeat the competi-
tion. Make money. And then with that money, go make more money. Rinse and repeat.

They don’t want you to rinse and repeat.
Khaled’s “virality” might seem odd until you realize that Khaled is basically the rap game Tony 

Robbins.
Robbins is one of the kings of motivational speaking, but he fails in one aspect that Khaled 

delivers: theatrical range. Only Khaled can merge feel-good American ambition with the macho 
braggadocio of hip-hop and still temper it with the rawness of the human experience.

Prime example: In October, Khaled sat down for a video interview with the pop culture maga-
zine Complex. When asked if he’d ever caught an “L” — that is, if he’d ever made a big mistake — 
Khaled looked horrified. “Never in my life,” he said.

“You’ve never, like, missed a highway exit or something?” the interviewer asked, incredulously.
“Nah.”
Six weeks later, Khaled caught a very large “L.” On Dec. 15, he got lost at sea while riding his 

Jet Ski at night.
He started panicking and sent out a flurry of Snapchats, each more desperate than the last. By 

the end, there was no text — just a “prayer hands” emoji superimposed over video of him driving 
around, looking for the shore.

Millions of people watched this drama unfold, and many probably came to the inevitable 
conclusion that DJ Khaled is a hypocrite. He is, but he’s a vulnerable, lovable hypocrite, one who is 
willing to bare himself to the world during his darkest hour. He won’t admit weakness verbally, but 
he’s happy to show it to you.

Khaled has joined one of his frequent collaborators, Drake, in the hallowed circle of rap dudes 
who know how to capitalize on an Internet joke (Xzibit sits far outside this circle). Drake is the king 
of this stuff: He actively courts Internet funnies, treating them as user-generated content for his 
brand. He knew ahead of time that his “Hotline Bling” video was going to get memed.

Drake’s online persona is too carefully crafted to feel truly welcoming, though. When he start-
ed hitting the gym, we didn’t know until he started Instagramming carefully angled pictures of his 
pectoral muscles. Drake shows us only results, never the process.

DJ Khaled won’t hide the struggle. He invites you into the process of transformation and 

reminds you that it’s OK to love your body as it is.
He brings us into his gym, sweating and out of breath, as he shouts encouraging mantras — to 

himself, to you, to the universe.
When we watch DJ Khaled sweating on that elliptical, we’re watching Daniel-san “wax on, wax 

off.” We’re watching Jackie Chan lift buckets of water in “Drunken Master.” We’re watching Rocky 
Balboa run up the steps of the Philadelphia Museum of Art.

In the best sense of the word, Khaled is probably the most American thing we’ve got going 
for us right now. Seriously: He’s a New Orleans-born child of Palestinian immigrants who idolizes 
Jamaican reggae singers and got his break in a hip-hop crew fronted by a Puerto Rican.

He embraces diversity in every aspect of his life. When he talks about his favorite food, he gives 
equal respect to Cinnamon Toast Crunch and his mother’s maqluba (an Arabic dish with rice and 
lamb). He doesn’t talk much about his faith as a Muslim, but he doesn’t hide it, or his own short-
comings. He prays 10 times a day. When Larry King pressed him on his religion, he said, “I practice 
it, but I could do a better job.”

He’s a true capitalist and a champion of new media marketing. He works the hustle from both 
ends, creating viral in-jokes that risk being co-opted by large corporations, then beating them to 
the punch by co-opting them himself, using his celebrity power to sell merchandise.

But when he tells you to enjoy the sunshine or to listen to the music of bamboo plants in the 
wind, he’s a much-needed counterweight to hip-hop’s tendency to over-glamorize hard work (see 
Yo Gotti, who told us on “Full-Time” that “real hustlers don’t need no sleep”).

Not all heroes wear capes. Some wear “Another One” sandals, so that we can recognize them 
as one of our own.

And we can recognize ourselves in DJ Khaled.
———
©2016 Los Angeles Times
Visit the Los Angeles Times at www.latimes.com
Distributed by Tribune Content Agency, LLC.
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TRAVEL

BEITOU, TAIWAN — There’s a simple trick to meeting people 
in Taiwan — just look lost. Pull out a map on a street corner, 
or stare befuddledly at your smartphone, and sure enough, 
someone will stop and ask if you need help.

It happened so many times during a recent week in 
Taiwan that it became a running joke. These offers of assistance 
almost inevitably led to extended conversations with our good 
Samaritans in a fumbling mix of English and Chinese. They were 
intrigued to know where we were from and what we thought 
of their home, a place the Portuguese named “Isla Formosa,” or 
beautiful island.

For more than a century, Taiwan has been known as a 
generous welcomer of outsiders, and the tradition continues. 
Possibly because their future is so precarious — living on land 
claimed by China, with a democratic government unrecognized 
by most of the world’s nations — the Taiwanese take great pride 
in greeting people and showing off their culture.

Beitou, an old village absorbed into Taipei, the country’s 
capital, is a fine place to experience Taiwan’s warmth. It bubbles 
straight out of the ground. Just a 30-minute subway ride from 
the center of downtown Taipei, Beitou is the epicenter of hot 
springs on an island steaming with geothermal activity. You can 
pay top dollar to visit a luxury resort, or just take your shoes off 
and soak your feet in one of the brooks that tumble down the 
hillsides.

Back when Japan controlled Taiwan, the area around Beitou 
Park was one of the largest spas in Asia, filled with taverns, 
music halls and houses of ill repute. During the Vietnam War, 
American soldiers helped turn Beitou into a notorious red-light 
district. After Taiwan banned prostitution in the late 1970s, 
Beitou languished for a while, but now it is coming back strong, 
serving a different kind of clientele.

Tour-bus visitors from mainland China fill the resorts that 
ring Beitou Park. Yet in the maze of back alleys that radiate from 
the park, village life continues, with a bohemian twist.

Starting four years ago, a group of Taipei artists and 
travelers helped restore one of Beitou’s old inns, tucked away in 
an alley so narrow a car cannot pass. They decorated the rooms 
in different styles, using found objects from the building. Solo 
Singer Inn opened in 2012, an attempt to preserve the quaint 
lodgings that helped Beitou to flourish in an earlier era.

“Over the years, a lot of the old-style shops and hotels shut 
down,” said Luis, one of the staff members at Solo Singer who 
greeted us on our arrival. “We are one of the only ones left.”

Along with its nearby cafe, Solo Singer Life, the bed-and-
breakfast serves as a networking hub for young artists and 
entrepreneurs. During our visit, a Japanese artist named Keiko 
Murate was displaying her graphic designs in the cafe, while the 
staff prepared to host a meet-up for those who had attended the 
last Burning Man festival in Nevada.

Many visitors to Beitou come just to soak in the hot 
springs, visit the Japanese colonial-era buildings in Beitou Park 
and sample local foods. At the raucous morning market, nearly 
every kind of tropical fruit — along with fresh fish and meats — 
can be found. Homey ramen shops serve up Japanese noodles in 
surroundings that haven’t changed much in 70 years.

To burn off the calories, Beitou offers a range of options. 
The village sits at the base of Yangmingshan National Park, a 
44-square-mile expanse of peaks, forests, fumaroles, hot springs 
and historic chateaus. While we could have taken a bus up to the 
park’s higher elevations, my wife, Micaela, and I decided to hoof 
it straight up 2,100-foot-high Mount Zhongzhen.

While the path to Zhongzhen is called a “trail,” we quickly 
discovered it was mostly a set of steep staircases, built by 
Taiwanese stone masons decades ago.

At the top, the viewing tower delivered sweeping views of 
Taipei and the Danshui River as it empties into the straits of 
Taiwan. On our descent, we contemplated possible rewards for 
our exertions — cold beers and a hot bath.

Spas in Beitou range from plebian to posh. On our first 
night in Beitou Park, we encountered a trio of Japanese 
tourists, wearing their yakata robes, ambling back from the 
outdoor public baths. A good soak in these baths, also known 
as Millennium Hot Springs, costs the equivalent of $1.30. More 
upscale places charge $40 an hour or more for a private room.

Beitou Springs, a neighborhood bathhouse that we chose, 
charged a mere $10 per hour for a private room.

After a soak, I exposed my calloused feet to swarms of tiny, 
biting fish in the bathhouse’s aquatic pedicure tank. It was one 
of those “only-in-Asia” moments.

A few days in Beitou can easily be combined with journeys 
across the island. Taroko Gorge National Park, on the east side of 

Taiwan, offers stunning scenery and hiking, with clear streams 
tumbling down through marble canyons. From Taipei, a high-
speed rail line whisks travelers down to the historic city of 
Tainan, in southwest Taiwan, in a mere two hours.

Many travelers to Asia bypass the island to concentrate 
on the splendors of mainland China — a big mistake. Taiwan, 
in many ways, is more Chinese than China, since it never 
underwent the horrors of the Cultural Revolution. Across 
Taiwan, historic temples, shrines and churches are lovingly 
preserved, unlike many of their counterparts on the mainland, 
which were torched and dismantled.

Taiwan’s National Museum is also the repository for China’s 
greatest works of art, smuggled out of the mainland by Chiang 
Kai-shek’s forces when the Nationalist army retreated across the 
straits from the advance of the Chinese communists.

With its clean air and gentle hospitality, Taiwan is an 
excellent way to decompress after an adventure in Beijing or 
other bustling, sharp-elbowed Chinese cities. It expands one’s 
understanding of what “China” is, and could be.

IF YOU GO:
Flights: EVA Air, China Airlines and United all have direct flights 
to Taiwan from the United States. Several other airlines offer 
one-stop service.
 
Weather: Summer can be mercilessly hot and humid in much 
of Taiwan. November through February are milder, and in some 
areas, less rainy.
 
Lodging: Solo Singer, a quirky bed-and-breakfast in Beitou, can 
be booked through its website, http://thesolosinger.com/. Its 
staff speaks decent English.
 
General travel: Taiwan hosts an English-language website, eng.
taiwan.net.tw, with information about transportation, lodging 
and destinations across the island.
———
©2015 McClatchy Washington Bureau
Visit the McClatchy Washington Bureau at www.mcclatchydc.
com
Distributed by Tribune Content Agency, LLC.
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TV

DARREN STAR’S “YOUNGER” is a dreamy, confectionary 
fairy tale of New York in its second season on TV Land. Sutton 
Foster, formerly of the cultishly, critically admired “Bunheads” 
and before that a Tony-winning star of Broadway musicals, plays 
Liza, who gave up a career as a book editor to raise her daughter; 
now divorced at 40, she’s passed herself off as a 26-year-old in 
order to land a job as an assistant at a publishing house.

With wonderful contributions from Debi Mazar, Hilary 
Duff and Miriam Shor, the show, which airs Wednesdays, 
is a classic disguise comedy with a rom-com heart, like a 
chronological “Tootsie,” with the exception that all it takes for 
Liza to pass for a person 14 years her junior is some new clothes, 
a slight adjustment of posture and remembering to keep her 
cultural references in order.

That this conceit is not entirely whimsical is laid to rest by 
the presence of Foster, whose almost supernaturally youthful 
person validates the series’ premise. She and Star, himself a 
hard-to-place 54 and previously the creator of “Beverly Hills 
90210” and “Sex and the City,” met on a rainy morning a couple 
of weeks back to discuss their show over coffee. A third season 
order, about which they pronounced themselves “hopeful,” was 
announced by the network the following day.

“I’m very patient,” said Star, “because I’ve had the experience 
of shows like ‘Beverly Hills 90210,’ which was not a success out 
of the gate. ‘Sex and the City’ didn’t hit at all our first season 
because nobody was really watching HBO for series, really. It 
didn’t start to take off at all until the second season. I just love 
having a supportive network that likes what we’re doing.”

In turn, he likes what Foster is doing.
“I don’t know that there is anybody else who would have 

been able to do it and make it real,” said Star. “You count on luck 
and serendipity that you’re going to find the right actor for a 
role. This was one where there really weren’t a lot of options out 
there. I didn’t want to cast someone who was in their early 30s 
and playing 40; I didn’t want to cheat the audience. And I was 
actually shocked that Sutton was almost 40 at the time we met; 
it was too good to be true.”

Age had not previously preyed on Foster’s mind.

“I started doing the show, and then all of a sudden I was 
like, ‘Oh, am I old? Did that just happen overnight?’ Even ageism 
and all that stuff, I hadn’t really thought about any of it until 
I started doing press for Season 1 and people kept asking me 
about it.”

“I was always the young person in the room for so long,” 
Star added, “and suddenly it switched over and it’s, like, ‘Wait, 
I’m not the young person in the room?’ That perspective 
changed, and I feel it’s really interesting to explore.”

At the same time, he said, “you don’t lose that younger 
person inside of you. It’s really just a choice of how you decide 
to live your life. Because you’re of a certain age it doesn’t mean 
you can’t be with younger people, or vice versa. And the surprise 
when it comes and some of those younger characters realize 
they’ve had an older friend for some time is going to be eye-
opening for them too.”

That news has already come to Josh (Nico Tortorella), 
Liza’s young tattoo artist boyfriend to whom she revealed her 
age at the end of Season 1, bringing a new set of complications 
to Season 2 and giving Tortorella deeper notes to play.

“He’s an idealistic young guy who wants to live his life 
honestly,” said Star, “and I do believe a lot of people feel that 
way. Liza’s an older corrupting influence in a sense, sort of like, 
‘You get older, you’ve got to make some compromises.’ And he’s 
like, ‘I’m not going to start down that road.’”

Once, said Star, “the idea was that you looked to the older 
generation for wisdom, and now the older generation’s looking 
to the younger generation for wisdom, and that to me is the 
flip and underlies some of the themes of the show. We have a 
number of writers on staff who are in their mid-20s, and we 
just pump them all the time; we’re not just writers in their 40s 
guessing.”

Whereas Star is concentrating all his energies on “Younger” 
— “having in the past spent a lot of time piling things on 
simultaneously in a way you don’t really get to enjoy anything” 
— Foster, said Star, “will work until midnight and then be off 
the next day on a Saturday to do a concert tour somewhere and 
come back Monday at 6 in the morning. It’s like, ‘What did you 

do this weekend?’ ‘Oh, I did a couple concerts.’ I’m like, what?”
“I’m a gypsy,” she said, using the theatrical sense of the 

word, an itinerant chorus member. “I’m pounding the pavement. 
If I weren’t here, I’d be out busking on Hollywood Boulevard 
trying to make a little extra cash. I have that mentality — even 
though I’m starring in a television show, I’m like, well, it could 
all (fall apart).”

Is there anything that makes her look at younger generations 
and think, “I just don’t get it”?

“There is a whole new culture,” Foster admitted, “this 
whole social media culture that I have a love-hate relationship 
with. I didn’t grow up with it, I didn’t grow up with a cellphone, 
I didn’t grow up with the Internet. I had a service. Some people 
can work their careers with social media; and I feel like the 
minute I start playing with that or try to be someone I’m not, it 
just doesn’t work. It feels forced and phony, frankly.

“It’s funny, because I play this character who is playing a 
part, and she’s trying to look young, she’s trying to look hip, 
she’s trying to feel relevant; I often feel that way too — I’m now 
getting all deep. Even with the press stuff, I feel like I’m starting 
to play a part, getting dressed up, someone comes and does my 
hair and makeup. It’s this whole other game that I struggle with 
— some people love it, and I feel like I’m floppin’ around.

“When I was younger I’d be like, ‘Why don’t people just 
keep like adapting and staying trendy?’ And now I feel resistant 
to it. There’s all this new virtual-reality stuff.”

Said Star: “You may not be getting on that bandwagon.”
“I hate it,” said Foster. “I hate the idea of it, it makes me 

crazy. It feels so like one more thing that’s removing us from 
being alive on the planet.”

Spoken like a grown-up.
———
©2016 Los Angeles Times
Visit the Los Angeles Times at www.latimes.com
Distributed by Tribune Content Agency, LLC.
Photo: Liza (Sutton Foster) tries to woo a prospective author, 
party girl/fashion blogger Jade (Justine Lupe) in “Younger.” 
(Photo courtesy TV Land/TNS)
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FILM

THE O.J. SIMPSON AFFAIR would seem to have long ago worn 
out its media welcome. Every news special, documentary and 
tell-all book has, in the two decades since the so-called trial 
of the century, told us everything we want to know and more. 
As if all that weren’t enough, FX will soon air the fact-based 
dramatization “American Crime Story: The People v. O.J. 
Simpson.”

But it turns out, there is another tale left to tell. And it’s a 
doozy.

At the Sundance Film Festival on Friday, ESPN will 
unveil “O.J.: Made in America.” Directed by the nonfiction 
filmmaker Ezra Edelman, the documentary series is a sprawling, 
substantive affair with some startling conclusions.

Its five episodes will span 7½ hours at the festival (two 
sessions with a break in between) and 10 hours when it arrives 
on commercial television (five nights, likely consecutive, in the 
spring or early summer).

Over its running time, “Made in America” covers a lot 
more than the murder of Nicole Brown and Ronald Goldman 
and the sociological Rorschach test that sprung up in its wake. 
The miniseries, which the Los Angeles Times was shown in 
advance of the festival, uses the life of the former University of 
Southern California star as a way to investigate race in America.

Edelman’s tale is something of a double helix, telling the 
origin story of a complex crossover celebrity while chronicling 
black-white tension in Los Angeles, from Watts to Rodney 
King. The trial is important, but only as the convergence of 
those strands.

“What I want people to think about is that there’s more to 
think about,” Edelman said during an interview here this week. 
“This isn’t a story that started in June 1994 and ended in the 
fall of 1995. It started in the 1960s and even before that. And it 
continues today.”

At a moment when crime-themed docu-series have taken 
hold on television, and when the issue of double standards of 
black justice crop up in such areas as police behavior and the 
Oscars, “Made in America” is a timely exercise. It is also a 
bold one, taking one of the best-known stories of our time and 
seeking to reshape the context in which we place it.

Edelman’s series could change how people view the O.J. 
trial — in part because they’ll stop viewing it as being much 
about a trial. That is evident early on: Apart from an opening 
scene showing O.J. talking to officers in his current Nevada 
prison, the first three hours of the miniseries don’t deal with the 
star’s legal troubles at all.

Long before that fateful June night, Simpson is depicted as 
a unique post-Watts figure who broke a glass ceiling when he 
achieved mainstream celebrity status, via a Hertz commercial 
in the1970s, but did so seemingly apart from every major civil 
rights flashpoint of the era. On display is a charismatic football 

prodigy finding his way in college and eventually with the 
NFL’s Buffalo Bills. But even as Watts and other crucibles were 
happening, he was uttering his now-infamous “I’m not black; 
I’m O.J.,” according to a childhood friend.

The third and fourth episodes do tangle with the legal 
proceedings, and it is here that Edelman is on well-trod ground. 
But he manages to find plenty of new terrain here too, weaving 
the chase into a thriller whose inevitable conclusion makes it 
no less taut. (He is helped in this by new perspectives: a SWAT 
team chief racing to beat Simpson to his home and a helicopter 
traffic reporter who first spotted the Bronco.) The fifth chapter 
provides a kind of surreal epilogue on his post-trial life.

Yet it is race, and how Simpson both experienced and 
refracted it, that is the documentary’s narrative. Not the question 
of innocence — Edelman presents the evidence in a way that’s 
pretty clear he’s concluded Simpson committed the murders — 
but the significance of exoneration. “Made in America” offers 
the provocative implication that although the bulk of evidence 
points to guilt, the tide of black history and injustice may argue 
for an acquittal.

“To me a lot of this becomes about emotion versus 
intellect,” Edelman said when asked about this duality. “And the 
intellect is easy to glom on to because it’s about the evidence. 
But how do you convey emotion? How do you convey the depth 
of historical experience? That’s what I was trying to do”

Edelman is ideally suited to examine, and bridge, this split. 
The son of a black activist mother and white professor father, 
he said his own identity has been informed by multiple racial 
perspectives. At 41, he’s also old enough to have experienced 
the trial as an adult but not so old his views about it were cast 
in concrete.

“Made in America” was first thought up by ESPN as a five-
hour look into Simpson. Network executives came to Edelman, 
who was well-credentialed to explore this as a filmmaker 
having previously investigated competing racial perspectives 
(“Magic & Bird: A Courtship of Rivals”) and the intersection 
of sports, money and pop culture (“Requiem for the Big East”). 
Eventually it mushroomed into something larger.

Connor Schell, the senior vice president and executive 
producer at ESPN who oversaw the project, says he thinks even 
without a specific peg — and even after the FX series, which 
debuts Feb. 2, airs — there will be plenty of reasons for people 
to tune in to ESPN’s effort.

“This story is a vehicle to speak about race and celebrity, 
two of the dominant themes of the last 50 years.” Though he 
acknowledged that finding five consecutive nights clear of live 
programming wasn’t easy, he said it wasn’t airtime that gave 
the network pause. “Our concern was never, ‘Is this going to 
be so long that people won’t watch?’ It was, ‘Is this going to 
be good enough to merit the length?’ And I think with all it 

gets into, it is.”
For those looking for fresh details, there is still plenty to 

sate. Edelman features interviews with 66 people — players, 
friends, experts — peppering the series with personal insight. 
There is the tale from a childhood friend about how Simpson 
once tried to steal his own best friend’s girlfriend, an anecdote 
that will have more sinister echoes when he rails again his 
estranged wife’s new lovers years later.

Simpson as portrayed here often seems likable but can 
also startlingly turn on a dime, switching on the charm for 
one of Brown’s romantic partners just a moment after mortally 
threatening him.

And there are touching accounts from those who knew 
the victims, particularly Robin Greer, an actress and Brown’s 
longtime friend, who offers key insight into Brown’s thinking.

The trial had its share of revealing personalities too. 
Simpson, prosecutor Christopher Darden and Judge Lance 
Ito declined to be interviewed, but there is much interview 
material from prosecutor Marcia Clark, LAPD Detective Mark 
Fuhrman and District Attorney Gil Garcetti for the prosecution 
(the last one giving a rare interview), as well as Barry Scheck 
and Carl Douglas for the defense.

The latter is particularly good at exploring the trial-as-
theater idea. Of the decision, before a jury visit to Simpson’s 
house, to adorn the walls with photos of black people whom 
Simpson rarely spent time with, Douglas quipped, “If we had a 
Latin jury, we would have had a picture of him in a sombrero. 
There would have been a mariachi band out front.”

The lawyer’s point is humorous, but it captures a central 
irony: After years seeking to distance himself from his race, 
Simpson was a very unlikely repository for its support.

Edelman ultimately takes a dim view of what this means.
“O.J. is a sad, depressing American story, and a tragedy,” 

he said in the interview. “But the tragedy is not that this 
beautiful, charismatic person ended up where he is today. It’s 
that the people who invested in him had so little hope that this 
was something so important to celebrate.”

The series is an illumination of both sides of the debate 
— or, more plainly, of black and white views of the case. 
Edelman offers hard evidence to counter those convinced of 
Simpson’s innocence but at the same time offers good reasons 
why those certain of guilt might question their desire for a 
conviction.
In other words, though it features a very compelling figure, the 
most fascinating character in “O.J.: Made in America” isn’t 
the former football star; it’s us.
———
©2016 Los Angeles Times
Visit the Los Angeles Times at www.latimes.com
Distributed by Tribune Content Agency, LLC.

O. J. Simpson steps into a car just after posting a $9,000 bond and being released from a Miami-Dade County jail in Florida in 2001.
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WHAT HAPPENS WHEN A DEMON, A ZOMBIE, AND A FAIRY 
walk into a bar in Jerusalem? If you guessed that everybody 
walks out of said bar as some wild concoction of the three, you’d 
be be describing JeruZalem, the latest first person horror zombie 
apocalypse film that, while being wildly predictable, yields 
enough sustainable qualities to keep you near the edge of your 
seat till the credits roll. 

As the latest project from the Paz brothers, Doron and 
Yoav, JeruZalem is probably nothing to write home about, yet 
somehow manages to leave a sense of bewilderment on the 
tip of your tongue. These are the same guys who brought you 
Phobidilia, an exploration of a man who relies, far too deeply, 
on the cushions of technology to solve his problems. While 
JeruZalem may not turn to gizmos and gadgets as its main source 
of conflict or resolution, it certainly incorporates that world into 
its main focus of this particular horrific zombie takeover of the 
most holy land. 

It all begins when Sarah (Danielle Jadelyn, Awake) is gifted 
a fresh pair of Google Glass from her father before her vacation 
to Tel Aviv. Invigorated by the prospects of the new technology 
as she picks up her best friend Rachel (Yael Grobglas, Jane, 

the Virgin), the journey to the holy land only seems like a 
paradise on the horizon. But when they land on foreign soil 
and meet Kevin (Yon Tumarkin), a young anthropologist who is 
admittedly far too flirty to really be flirty, Sarah finds his looks to 
be enough to change their travel plans. Instead of Tel Aviv, their 
sights are now set on Jerusalem, a place that Kevin is convinced 
is about to be the epicenter of a phenomenon. And so they set 
off on an adventure abroad, where cool hostels and friendly 
locals welcome them with open arms… until a dark force that 
has been simmering under the ancient grounds of Jerusalem 
begins to boil to the surface. Zombie demons are terrorizing the 
Holy Land, and everyone within its stone walls are locked in in 
the hopes of isolating further infection. What that really means, 
however, is every man for himself.

From its opening scene—an old videotape alluding to 
some reawakening of the dead decades before in Jerusalem—
we the audience get an immediate sense of the dread that lies 
ahead of our protagonists. Though we mainly are watching the 
beautiful and rambunctious Rachel going through the motions 
of a zombie take over, it’s all through the perspective of Sarah, 
and more specifically, her Google Glass platform. While the 
technology didn’t lend much of a hand to the narrative as one 
might like or at least expect, the elements of facial recognition, 
maps, and video game simulation add a unique take to the first 
person perspective that we so often see in horror movies. 

While Danielle Jadelyn does a fine job as Sarah the main 

hero, sometimes making those frustrating decisions that are 
easy to yell “don’t do that, RUN!” at the screen, its really Yael 
Grobglas that leads the story into absorbing waters. Rachel’s the 
classic American girl abroad, looking to hook up with hot guys 
and party all the time, but what she really becomes is the foil 
to Sarah’s character. We know Sarah cares about her the most, 
and its by following at her heels that we come to know both in 
a more meaningful way, and thus are more impacted when s**t 
hits the fan. 

We of course have to talk about the monsters themselves. 
Though the element of horror seems rather subdued as a whole, 
leaving us craving to scream way more than we actually did, 
the few times the zombies rock a scene, they do it in a pretty 
terrifying way. As if flesh-eating creatures weren’t enough, them 
sprouting wings is just plain scary. What was left in the dust 
was the origin of these creatures and exactly why this was all 
happening at this particular point in time. 

So, while JeruZalem leaves a bit to be desired in terms of 
its monster moments and its somewhat lackluster lead, the Paz 
brothers do a considerably solid job in an oversaturated genre. 
Now we can only look forward to their next project that will 
surely be a step in the same upward motion they are headed.

GRADE: B-

JERUZALEM hits theaters and VOD on Friday, January 22nd. 

IT’S EASY TO TAKE FOR GRANTED the kinds of stories 
that fill our screens here in America. In order for us to take a 
second glance at a film, it often has to be wild, unpredictable, 
or in some capacity an idea that we’ve never considered before. 
Good Morning Karachi is none of these things, until we look 
at it from the perspective of its director’s nation. So, while its 
cinematic elements may lack fundamental skill or creativity, this 
Pakistani drama at least deserves to be considered a step in the 
right direction. 

Born in the titular city of Karachi, writer/director Sabiha 
Sumar has spent most of her career exploring what it means to be 
a Pakistani woman, but more importantly, what it means to push 
back against that definition. From the harsh cultural traditions 
of death-by-stoning in Who Will Cast the First Stone (1997) to 
the mandatory hijab worn by women in public in For a Place 
Under the Heavens (2003), Sumar has picked up on what the 
world notes about her home country and places it under direct 
scrutiny for all to see. Perhaps it is a war cry for change, or maybe 
even a plea for help from anyone who is willing, but it seems her 
work makes an impact as a women sentenced to stoning was later 
acquitted partly due to the conversations sparked by her film. It’s 
in this vein where I find value in Good Morning Karachi. 

This latest film of Sumar’s, which is based on the novel 
Rafina by Shandana Minhas, follows the life of the beautiful and 
ambitious Rafina (Amna Ilyas), a young woman who lives with 
her mother and brother in a small apartment and knows that her 
time to face the world of arranged marriage is imminent. As you 
may expect, that doesn’t quite suit her, even though she adores 
the man in the match, seeing as her hopes are set on a career 

built of her own set of desires and wishes—a life embodied by 
a shampoo billboard beyond her terrace that she spends night 
after night daydreaming over. While her mother disapproves, she 
manages to coax her mother’s close friend Rosie Khala to train 
her as her assistant at a beauty supply company. Despite her 
ineptitude as a manicurist, her natural beauty quickly catches the 
attention of modeling agents who see an innocence in her that 
they want to bottle up as the next hot commodity. 

Just when she begins to think all of her wildest fantasies are 
coming true, the reality of her environment and culture soon set 
in. Arif, her soon-to-be husband who is also political activist, gets 
arrested and a chain reaction calls Rafina’s devotion to family into 
the spotlight. Not only are her dreams suddenly engulfed by the 
shadows of death and greed, but now she must face her own idea 
of self as a Pakistani woman. Is going against the grain of culture 
just merely selfish, when religion and honor are dirtied, or is it 
an imperative move of empowerment for all Pakistani women? 

In many ways, this question is the most important aspect 
of Sumar’s Good Morning Karachi. Where the acting, the pacing, 
and the writing do not all add up to create a deliverable whole, 
this very basic reflection of the worthiness of self within a much 
larger and complex context is a fascinating one, at least as a 
beginning stage of such reflection. We get to see the cogs in an 
ancient machine that has started to rust at the hinges begin to 
reverse in motion, and that is something truly worth getting 
excited about; however, as far as its quality of movement, Sumar’s 
story doesn’t go far enough. 

While Ilyas, a real life model has a charming affect on 
screen, her embodiment of this emotionally torn young woman 

remains an apparition of the group she represents. Her youth 
and frivolity should give her an incomparable sense of passion, 
and yet her Rafina rests on her ability to smile shyly and get her 
way fairly quickly. Sumar attempts to build a strong foundation 
between Rafina and her family, namely with her younger brother 
who has a completely different future ahead, but only leaves us 
with brief and unsatisfying moments that don’t go nearly far 
enough. 

The problem of the community’s reaction is also introduced, 
as crowds form underneath the billboards displaying a woman’s 
bare skin, yelling about God condemning such “sluts,” and yet the 
appropriate emotions of fear and hostility remain remarkably 
lukewarm. In a country wrought with tension, Sumar merely 
nods at it without much candor. 

While she maybe didn’t want it to a heavy-handed exposition 
on the harsh realities of her culture, Sumar’s Good Morning 
Karachi shone in brief vignettes what it is Rafina and other 
Pakistina women turn their backs on, but the result appears as if 
she tiptoed around the elephant in the room rather than give it a 
proper punch in the face. But if she keeps it up and continues to 
grow as a filmmaker, Sumar has the potential to make a necessary 
impact on her country’s everyday breath and life.  

GRADE: C-

GOOD MORNING RAFINA is available on iTunes and Amazon.

POP.INQUIRER.NET

JERUZALEM AND WATCHING FLYING 
ZOMBIES ATTACK THROUGH GOOGLE 
GLASS BY COOPER COPELAND

 INDIESOURCEMAG.COM

GOOD MORNING KARACHI: A GOOD STEP 
FOR PAKISTANI FILMMAKING, BUT NOT 
BIG ENOUGH BY COOPER COPELAND
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IT’S A NEW YEAR, so why not embrace it with a new crop of 
beauty products? We’ve scoured beauty blogs and websites and 
scouted trends backstage at New York Fashion Week to uncover 
some of the most-hyped ones.

Here are some creams, cleansers, conditioners and more 
worth adding to your 2016 beauty bucket list. This is one 
resolution you won’t want to break!

Foolproof nail polish: Coming in April to the U.S., London-
based Nails Inc. will release a beauty innovation that’s bound 
to change at-home manicures forever (especially for those who 
aren’t gifted with a steady hand). Paint Can Polish (pictured 
above) is nail color applied with a spray can. Prep nails with a 
base coat, then spray on the color and complete with a top coat. 
Excess polish on fingers can be washed or wiped away. Go to 
us.nailsinc.com to be notified when the product is available for 
purchase.

A fun face mask: Refreshing your skin just got a lot more 
entertaining, thanks to Glam Glow’s GRAVITYMUD ($69 at 
www.glamglowmud.com

A different approach to hair washing: Do you like the 
lift from volumizing sprays but loathe the sticky residue 
they often leave behind? TRESemme’s got a resolution worth 
trying: condition first, then shampoo. The brand’s Beauty-Full 
Volume collection includes a two-step reverse washing regime 
in which a pre-wash conditioner softens hair while volume 
shampoo washes away weight. Find each for about $5 at Target, 
Walmart and drugstore chains, including CVS and Walgreens.

Model-worthy pucker: From the runways of New York 
Fashion Week to the red carpets of Hollywood, the beauty 
world these days is loving the modern look of a rich matte lip. 
But not all matte colors are created equal. Maybelline’s Vivid 
Matte Liquid collection offers shades that are both saturated 

and eye-catching. And unlike some matte colors that leave lips 
dry, these are smooth and creamy. Pick up one for $7.99 at 
most major drug and grocery store chains or online at www.
maybelline.com

Lip care in a tin: For the first time, Vaseline Lip Therapy 
tins have traveled across the pond and into the pockets of 
Americans. Packaged in cute convenient containers, lip therapy 
formulas help moisturize and heal dry lips, and they come in a 
variety of subtle scents and shades. Visit www.vaseline.us

A petite cleanser that packs a punch: Good things do 
come in small packages. Take the new Mia FIT cleansing device 
by Clarisonic ($189 at www.clarisonic.com
———
©2016 Pittsburgh Post-Gazette
Visit the Pittsburgh Post-Gazette at www.post-gazette.com
Distributed by Tribune Content Agency, LLC.

BY SARA BAUKNECHT - PITTSBURGH POST-GAZETTE (TNS)

CHEERS TO A NEW YEAR OF BEAUTY: 
HOT PRODUCTS WORTH TRYING IN 2016

http://www.campuscircle.com
http://www.glamglowmud.com/
http://www.maybelline.com/
http://www.maybelline.com/
http://www.vaseline.us/
http://www.clarisonic.com/
http://www.post-gazette.com
http://www.tribunecontentagency.com
http://www.post-gazette.com
http://www.tribunenewsservice.com


22  CAMPUS CIRCLE  Winter 2016 Film | Music | Culture

LIFESTYLE

ORLANDO, FLA. — The idea, like many ideas often do, 
emerged out of a long talk over beer in 2014.

Justin Fricke and his girlfriend had talked about a cross-
country yearlong road trip. But after she broke up with him, 
Justin sat at Happy Hour, drinking two-for-ones with his 
younger brother, Adam, to commiserate.

Why couldn’t the brothers go on the trip together instead?
They left Jan. 2. Adam, 23, had graduated from UCF 

less than a month earlier with a communications degree, and 
Justin, 25, quit his $35,000-a year job at a bank.

“It wasn’t what I loved doing. I didn’t pop out of bed 
excited to go to work every day,” said Justin Fricke, who 
received his communications degree from UCF in 2012. “Who 
knows if we’re going to climb back and land a job as quick as 
we want? Once I figured that was the fear talking to me, I was 
able to push it aside.”

The two brothers have cooked Spam and eggs for breakfast 
on the propane stove inside a van they usually park overnight 
at a Wal-Mart. They go days without showering. 

But they also feel free — to rock climb, to surf the Atlantic 
Ocean, to make friends with strangers on the ferry in the Outer 
Banks of North Carolina and to take photographs of their 
adventures without ever going into an office and sitting behind 

a desk for eight hours.
The idea of someone going on a journey to escape 

corporate America and find himself wasn’t born from this 
generation, said Amanda Anthony, an assistant sociology 
professor at UCF.

But for millennials, what makes them unique is how they 
use social media to share their adventures in real time. 

“It’s a combination of getting away while staying 
connected,” Anthony said.

On their daily blog, the Frickes write stories and post 
photographs and YouTube videos of their adventures. They 
plan to drive across the country for the next year in their van.

“The road is long and winding but the future looks bright 
… or maybe that’s just the sun setting on the horizon. Either 
way, it’s pretty,” Justin Fricke wrote.

They explore new cities, searching for parking lots to rest 
overnight and tapping into free Wi-Fi from nearby hotels.

They aim to visit every state and to see the country’s 
beauty — the mountains, the oceans ripe for surfing, the 
desert states. They hope their digital and storytelling skills will 
lead to future employment down the road.

The brothers, who grew up in Winter Springs, Fla., use 
Twitter and Instagram to connect with corporate sponsors for 

the trip. It won them, among other things, a solar panel for 
their van and money that was “enough to keep gas in the tank 
and food in our bellies,” Justin Fricke said, adding they also 
saved several thousand dollars in two years to finance the trip.

They souped up a 2008 Dodge Sprinter van, installing 
a mattress as comfortable as the ones at sleep away camp, a 
pump sink, a pop-up table and a propane stove to cook their 
Ramen noodles and Spam and eggs.

They acknowledge the space can be tight and perhaps can 
sometimes feel tighter because they are so different. Justin is 
more reserved; Adam is the free bird.

Like any mother, Annette Fricke worries if her sons are safe.
But she also knows people often talk about their dreams 

of traveling. Then life happens, and too often, the dreamers 
become sidetracked and their plans to see the world die quietly.

“This is the perfect time,” she said. “They are young and 
adventurous.”

Follow the brothers’ blog at http://brod-trip.com.
———
©2016 The Orlando Sentinel (Orlando, Fla.)
Visit The Orlando Sentinel (Orlando, Fla.) at www.
OrlandoSentinel.com
Distributed by Tribune Content Agency, LLC.

Justin Fricke, top of van, and his younger brother, Adam, two freshly minted University of Central Florida graduates, are 
driving across the country in their van for the next year with aims to visit every state. (Photo courtesy of Justin Fricke)

BROTHERS’ ROAD TRIP CALLS 
FOR VAN, SPAM, BLOGGING
BY GABRIELLE RUSSON - ORLANDO SENTINEL - (TNS)
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WE’RE OPEN!

55 NORTH LA CIENEGA BOULEVARD • BEVERLY HILLS
P: 310.652.7673 • THESTINKINGROSE.COM

Be a part of something truly special.
Los Angeles & Rhode Island filmmakers are teaming up 
to make “RANDY’S CANVAS” – a touching feature 

film about an aspiring artist with autism. 

Help make this amazing project become a 
reality with your tax-deductible donation. 

www.RandysCanvas.org

100% OF THE FILM’S PROFITS GO  
DIRECTLY TO AUTISM CHARITY.

www.RandysCanvas.org

http://www.campuscircle.com
http://www.RandysCanvas.org
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 No waiting in ticket lines  
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